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™ Semi-Weekly Republic 


It is generally known that the Semi-weekly Edition of THE ST. LOUIS 
REPUBLIC has an enormous circulation, but few people know how completely 
it covers the territory naturally tributary to St. Louis. 

Read the subjoined Statement of the Number of Post-offices 
in each State and Territory at which THE SEMI-WEEKLY REPUBLIC 
has a list of subscribers: 
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Ivania.. 
Island. . 
Dakota.. 
Carolina. 
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South America....... 1 
Tennessee............ 443, 
'eXas...... 1712 
Utah....... 30 
Vermont .. 5 
Virginia... 122 
ashington 245 
West Virginia. 211 
Wisconsin...... 96 
Wyoming ...... 67 


Total Number of Post-offices, 16,155. 


; 


Average Circulation Each Week for Past Five Months, 263,392 
Ayerage Circulation Each Issue for Past Five Months, 131,696 


Proof of circulation quickly furnished in any practical manner that may be 
suggested by an advertiser. 

THE REPUBLIC, Daily and Weekly, guarantees to advertisers a larger 
bona fide circulation than any other St. Louis newspaper, or no charge for 
advertising. 

RATES QUICKLY FURNISHED BY 


THE REPUBLIC, sr. Louis, Mo. 
Or at New York Office, 146 Times Building. - 
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HOLIDAYS 
SUNDAYS 
WEEK-DAYS 
EVERY DAY 
NIGHTS ano DAYS 


They are part and parcel of the people— 
in fact it might properly be said « they are 
the people.”’ 

There are millions of country people in 
the United States, and these local weeklies 


represent more than one-sixth of all of them. 


One electro does it. 
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WITH ENGLISH ADVERTISERS. 
By T. B. Russell. 
Lonpon, June 9, 1894. 

On the occasion of the Queen's 
birthday, it is usual here to bestow 
titular rank on a selection of people 
chosen by the Prime Minister. ‘These 
selections are largely made in recogni- 
tion of political services, but not en- 
tirely so. A motion was submitted to 
Parliament the other day, by Sir Wil- 
frid Lawson, for an address ‘* praying 
Her Majesty” to state the reasons that 
influence her on such occasions, which 
is a roundabout way of saying that the 
government of the day ought to give 
reasons for its choice ; but Sir Wilfrid 
Lawson is a recognized humorist, so 
the Chancellor of the Exchequer made 
a joke of it, and a very sensible idea 
was laughed out. This year, Mr. 
James Reckitt, a well-known adver- 
tiser (Reckitt’s Blue), was made a bar- 
onet. ‘This gives him the title of Sir 
James Reckitt, and his eldest son and 
eldest grandsons, so long as the family 
holds out, will be baronets, too, and 
will be called ‘* Sir””—unless, of course, 
we some day wake up to the fact that 
these titles are very childish, and so 
abandon them altogether. A baronetcy 
was offered to Mr. George Newnes, 
proprietor of the London paper, 77¢ 
Bits, and of the Strand Magazine, but 
declined. Mr. Newnes brought his 
papers to the front by some of the 
most able advertising ever done in this 
country. He isa Liberal member of 
Parliament, but not a frequent speaker 
in the Commons, Mr. Isaac Pitman, 
inventor of Pitman’s Shorthand (also 
very well advertised), was knighted. 
He is now, therefore, *‘Sir” Isaac 
Pitman ; but his son will not inherit 
any title. Knighthoods are not hered- 
itary. Mr. ‘T. Wemyss (pronounce 
‘* Weems ”) Reid, editor of Zhe Speak- 
er, a six-penny London weekly, on 
the Liberal side of politics, was knighted 
also, among several other people ; and 
so was Mr. Richard Tangye, of a well- 
known engineering firm that advertises 
in technical journals to a large extent. 
The advertising interest, therefore, has 


not been neglected in these neverthe- 
less somewhat empty ‘‘ honors.” 
Piaf 

In PRINTERS’ INK, of May 23d, Mr. 
C. S. Parke, of Buffalo, mentions 
matches, wooden toothpicks, clothes- 
pins, as new advertising media, and an 
editorial comment says that every one 
of these articles has been so used. 
Safety matches, with a ‘‘ Cherry Blos- 
som Perfume” advertisement, are in 
use in London. I have not seen 
wooden toothpicks or clothes-pins so 
used ; but quill toothpicks, with letter- 
ing made by a process employed when 
the quills are cleaned out, were used 
by my suggestion for advertising pur- 
poses by the manufacturers of a canned 
or bottled soup, some eight years ago, 
and I think this use of the process was 
original with me, though toothpicks, 
with the name of the maker so im- 
pressed, had been used for years. I 
remember suggesting an advertising 
cedar pencil avout the same time; 
it was not adopted, but a few years 
afterward a London weekly paper 
(Great Thoughts—a sort of semi-relig- 
ious 7i¢ Bits, owned by a prominent 
advertising agent, Mr. Thomas Smith) 
advertised itself by cedar pencils, with 
the name and price of the paper 
stamped on them in gold. This was, 
of course, a case of independent in- 
vention. 

Pir) 

Mr. Barry Pain, a well-known writer 
of the ‘‘ new humor” group, writes an 
entertaining series of imagined conver- 
sations ‘‘ In the Smoking Room” for 
Black and White, from one of which 
the following is extracted : 

** The man who cails himself General 
Booth is an amusing person,” said the 
Journalist. ‘‘At the annual meeting 
of the Salvation Army he bragged that 
he did not take outside advertisements 
in the War Cry, though one eminent 
advertising firm had offered £7,000 
per annum for one page, allowing the 
so-called General to pick his own ad- 
vertisements.” 

‘*T had always thought,” the Emi- 
nent Person said, ‘‘ that the chief ob- 
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jection to General Booth was that he 
was a shade too business-like.” 

‘Certainly; that is where the man 
is so amusing. Immediately under 
this report I find a protest from a num- 
ber of people round about the Salvation 
Army Farm Colony at Hadieigh, com- 
plaining that the Salvation Army un- 
dersells them, thus breaking all the 
conditions that it made when the 
‘Darkest England’ fund was started. 
He won’t make money by earning it 
from respectable advertisers, but he is 
perfectly willing to make it by break- 
ing his word and ruining his neigh- 
bors.” 

* Shouldn’t wonder,” the Mere Boy 
said, reflecting, ‘‘if he wants all the 
advertisement space in his paper in or- 
der to advertise himself. He zs a sort 
of patent remedy, you know.” 

* Still,” the Ordinary Man observed, 
** T should think that the subscribers to 
the Booth concerns are likely to pause 
and reflect. For no earthly reason he 
refuses to earn £7,000 honestly when 
he has the chance ; at the same time he 
has got his hat off for subscriptions, 
and part of his army is in a state of 
mutiny because the financial authorities 
in the Army treat it iniquitously, 
wringing the uttermost penny out of it.” 

‘**Aren’t you,” the Poet asked, 
“taking this Salvation Army a little 
too seriously? It was my impression 
that it had fallen under the same head 
as Capital Punishment, Total Absti- 
nence, Cremation, and the Equality of 
the Sexes, and become simply one of 
the methods by which debating socie- 
ties bore themselves. Vexed questions 
are questions that vex.” 

#* 

The humorous press here is always 
rather depressed. I do not know of 
one comic paper, outside of Punch, 
that can be said to be notably success- 
ful, and one of the best of them all— 
a paper run on the lines of American 
comics, but without political cartoons 
—had to give up the other day—Funny 
Folks. Punch, on the other hand, is 
one of the great successes of journal- 
ism, and commands more advertising 
than it can insert, at about six dollars 
an inch, ina tiny little column. It is 
the fashion in America, and among un- 
successful humorists here, to sneer at 
Punch. As a matter of personal 


taste, I never in my life saw a comic 
paper published anywhere worthy to 
be named in the same breath with it. 
This is a remark that will no doubt 
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offend some one, but I can’t help that. 
I will take all the responsibility. 

The irrelevant often makes good ad- 
vertising. ‘The following has no par- 
ticular connection with soap; but it 
would be rash to say that so curious a 
piece of. optical play does not make a 
good advertisement. One does not 
quite see how it sells goods, but I 
should think it attracts attention 


Presented by the Proprietors of 


PCALS son 
yr Sy 
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SS 






COPYRIGHT 

CREGISTERED) 

G*AzE steadily at the centre when you 
will see alternately 


ONE CUBE on the top of TWO CUBES, 


each having “PEARS” on the top side; 
or 
TWO CUBES on the top of ONE CUBE. 


each having “PEARS” on the bottom side. 
The Cubes, in fact, appear to be 
continuously turning topsy-turvy, thus :— 


& 


enough to pay expenses. Another ir- 
relevant sort of advertisement is the 
Nubian Company’s ‘‘ Murder,” in a 
ring, also reproduced ; but as an ad- 
vertisement it is not ‘tin it” with the 
Plate Powder advertisement of the 
same firm which I show in juxtaposi- 














tion with it. The Silveret advertise- 
ment compels you to see the name, 
‘* Silveret Plate Powder,” if you see the 
advertisement at all. With tne other 
you have got to read the advertisement 
or you will not see the name. Even 
the popular love of tragedy cannot 
insure the whole being read. 
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Oo O° Oo Oo Le) 
The new book for advertisers, which will appear in the near future and em- 
Oo O Oo 1) Oo 
body the information conveyed from week to week in PRiNtERS’ INK, in the 
ty C). 
_— 

















~~) 
short essays on “*‘ How to Advertise in a State,” or to make a judicious selection 
Oo Oo 1@) Oo O 
of the myriads of class and trade journals published, can hardly fail to be of 
Oo Oo oO Oo 
practical value. Its publishers and editors have for soy thirty years made a 
Oo Oo————=- 6 Oo 
careful study of. newspapers, their merits, influence and circulation, and for 
Oo Oo Oo Oo Oo 
twenty-six years have annually compiled and printed the American Newspaper 
Oo Oo Oo Oo 
Directory, which, through all that —e- has been > accepted authority upon 
.@) Oo 
newspaper statistics, relied upon as onal by Pe newspaper men and 
Oo Oo .@) Oo oO 
others, and as much the basis of all other publications dealing with the subject 
Ct) fy 





























—O- Oo Oo 1@) 
as the United States Gao Reports - the source of population, trade and 
O- Oo 
agricultural statistics. sed experience as impartial critics, with no personal 
.@) Oo oo —— 
interest to advance, has —- the publishers in the bes position for obtaining 
o- 














facts and drawing eeneiasionn. iaventising is daily Sociiesas more and more a 
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matter of careful research and intelligent study. The successful advertiser takes 
Oo O Oo Oo O- 

advantage of the best ores ae the. best mediums and expends the 
o— Oo ——- o-—— —.- 

necessary care and money to produce the right kind of sibpentinniniidlk: A book 

——O Oo Oo Oo Oo 
for advertisers eentiininn later or better information, or in a form more avail- 
Oo Oo Oo Oo 

able than what has gone ma is corteta at the present time to meet with care- 

12) -O 2) 


ful attention from ouieate of acme everywhere. 
Oo Oo o— ie Oo 
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BUSINESS FLASH-LIGHTS 9a 








A DRUMMER 


with 40,000 TONGUES and the 
SPEED OF A MERCURY won't 
pour your story into as many 
minds in a month as will THE 
WORLD in a day. Reaches a mul- 
titude of Dollar Diggers who are 
Reasonable Readers and Possible 
Purchasers of all Worthy Wares. 

Space don’t cost a farm either. 
Get a Rate Card and have your 


EYE OPENED. 
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BUSINESS FLASH-LIGHTS 





44,403 DAILY. 


swow, 32,263 

















“ME BUSINESS FLASH-LIGHTS 


THE Wor tp is by far the best 
paper in Cleveland and the leading 
afternoon paper in the State of 
Ohio. 

Advertisers who once use it never 
fail to continue, and daily swell its 
columns with their announcements. 
Try THE CLEVELAND WorLD once. 
You will be surprised at the in- 
crease of your sales and wiil ‘‘ keep 
everlastingly at it.” 


S. C. BECKWITH, 


Sole Agent Foreign Advertising, 
48 Tribune Bldg., New York. 509 The Rookery, Chicago. 





“Ml BUSINESS FLASH-LIGHTS 























WORLD | tne cueverann | WORLD 























““THE WORLD Is MINE OYSTER, AND WITH A Goop Ap | OPE IT.” 





792 
NEW YORK. | 


The short essays on how to aclvertise in a 
State, now appearing weekly in Pxintexs’ 
Ink, will eventually be published in book 
form. Populations are from the census of 
1890, and ail newspaper facts and statistics 
are based upon the American Newspaper Di- 
rectory for 1894. 

In point of population New York is 
the first State. In area the twenty- 
eighth. It is the first State in the 
number of newspapers issued within 
its borders. 

The following is a complete list of 
the towns in New York State having 
more than 5,000 population : 



























New York City.... ..... + 1,515,302 
Brooklyn 806,343 
DEED. cod cbicdvvetectcce 255,064 
Rochester 133,836 
CS rr © 949923 
Syracuse. ..........+sereee . 88,143 
TOY .ccccccccccseccseces +» 60,956 
Utien. <0. 44,007 
Binghamton. 35,005 
Vonkers...cccsccose: 32,033 
Rae 30,893 
Long Island City.......... 30,506 
Bc cn icarsbsteccccese e 25,858 
PE. vonccicesesssese 23,087 
DT hietndscseésnvensses 22,509 
Poughkeepsie.....++.. 22,206 
WEZO...... 06d600 ccesece 21,842 
MER, ovoccecoceveerece 21,261 
Schenectady ....+.-.sccese0 19,902 
tAmsterdam......... évesess “TONGS 
*New Brighton............. 16,423 
——— cooee © eecccce eee 16,038 
kport... . 16,038 
Rome.... 14,991 
Watertown. se 14,725 
PPB Agewater. ..cccccccccccoce 14,265 
GORTRTIEEC co vcsectcsceses 13,864 
ot Re . Se eee 12,967 
ae), eT Ts 12,338 
Middletown ..... .....+--- 11,977 
Saratoga Springs......... e 11,975 
Ogdenqbourg. ..c.eccccesccce 11,662 
BNE, cedccctvoocst sdodas ° 11,079 
Hornellsville poesen ebnenesse 10,996 
Mount Vernon,............ 10,830 
+*Lansingburg..... ...... wee 10,550 
+¥ Westchester. .... cesesseeee 10,029 
Hudson 9,970 
+*Newiown 7,915 
*Peekskill. . 9,676 
+Glens Falls..... 955°9 
Dunkirk..... ecccocccces: 9,416 
Bing Sing....cccccce cooess 95352 
Port Jervis........ pelcnae 9327 
a 8384 
Cortland, ...cccvccceroccses 8,590 
+Corning...... pénesad eoveee 8,550 
EE <= sc cnseae edbave 8,426 
*New Rochelle,......... eco 8,217 
PIGRRIIUE so ccs cede evccee 7,768 
FSEROIR, ccccccsccccoccceces 79557 
+Olean ee ee 7935 
+*Greenbush 7,301 
Batavia.... 7,221 
*Tonawanda. . 7.145 
*Hoosick Falls.......+. e 7,014 
Pistia ge, .sccccecticsccece 7,010 
Port Richmond.... ....... 6,290 
Oneonta. ....0.000 6,272 
Owego...... 6,219 
*College Point... 6,127 
+*Seneca Falls. . 6,116 
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POneida. .. 6. .ccccccecqsccce 6,08 
*Canan ceodvepves ace $868 
t Niagara Falls..... 5502 
YF yn Dios deaeede > 5,36 
+*Port Chester...... eee 55274 
Norwich.......... coe 5,212 
+*Haverstraw... ‘ 5,170 


Places marked + issue no paper credited 
with so much as 1,000 regular issues, ‘hose 
marked * issue no daily. Port Richmond has 
no paper. 

The following is a complete list of 
the papers in New York, omitting 
New York City, accorded more than 
5,000 circulation. 

Circulations to which the asterisk is 
affixed may be relied upon absolutely. 





Albany....... MR wink cavcoracena S. 7,500 
Eke ebuencee sd * 7,500 
sexo « ecco We 20,000 
orning Express....D. 7,500 
Press and Kaicker- 
BONES 6 cacwsies +-D. 7,500 
Sunday Press........5. 7,500 
Times Union....... D. 17,000* 
Cultivator & Country 
Gentleman ....... W. 17,500 
Sunday Telegram ..W. 20,000 
Alfred Centre. Evangel and Sabbath 
icknenees W. 7,500 
Brooklyn,,...B’klyner F, Presse..D. 7,500 
Citizen D. 12,500 
17,500 
Eagle..... + 20,000 
7 ete tduabe ons S. 20,000 
Standard-Union.....D. 7,500 
"RUMEB. . ctucesssenee D. 12,500 
Rec’d of the C, B. L..M. 9,500* 
Buffalo. ......Commercial......... 
Courier S6sieeed 









Ev ening News.. 
Sunday M’ng Ne 









Ne ae --D. 10,758* 
Illustrated E xpress... S. 54,839 
Times osceserecnseee D 34,795 
acnmmieneneeesales 20,215* 
Catholic Union -“, 
Wes concksines 7.500 
Christian Advocate, W. Is 
Nat’l Odd Fellow,,.W. 6,431* 
Sunday Truth,.,...W 7» 
Educator.........+ M. 27,750* 
Health Helper...... M, 15,000* 
Roller Mill......... M. 5,000* 
Am. Bookbinder.B.-M. 7,000* 
Dolgeville....Herald. ..W. 8,000* 
Elmira. ...... sudget... S. 20,000* 
Telegram .......... W.103,517* 
Christian Steward...M. 24,870* 
Floral Park. ..Mayflower.......... M. 75,000 
Hartwick Seminary— 
D'fted Men’s Advo..M. 5,400* 
Palmyra......Worker and Share- 
OS M. 7,750* 
Port Jervis. ..Orange Co, Farmer..W. 12,500 
Poug keepsie. Sunday Courier......S. 7,200* 
Rochester..... Democ’ t&Chronicie, D. 20,093* 
W. 11,552* 
Evening Times..... D. 7,500 
Herald......... .D. 7,500 
Post-Express. . .D. 13,910* 
Union & Advertiser. D. 7,500 
Sunday M'n’gHerald.S. 7,500 
Educational Gazette.M. 12,500 
Farm Life.........- 7,500 
Fireside Reveries...M. 7,500* 
Green’sF ruitGrower M. 20,000 


Vick's Illus. Mag’ne.M. 75,000 
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Syracuse......Evening Herald. 







Sunday Herald. . ae 7,802 
Sunday Times .S. 7,500 
Troy........-Press.... : .D. 7,500 
. + 7,500 
eee . 12,500* 
Py ccegbedasttes + 12,500* 
Eetinee Budget. . --S. 17,500 
eee | -D. 7,854* 
‘Senaping? Globe. 2: "Sw: 1555713* 


Below is a complete list of all papers 
in New York (outside New York City 
and Brooklyn), not already enumerated, 
accorded more than 2,500 circulation : 





Albany.... ago a 4,000 
ournal. . 4,000 
Eee tee W. 4,000 
Poultry ee: --M. 4.926* 
Albion...... .Oologist .. M. 2,750* 
— News....-.00 
Sath......... Steuben Courie 





"Leader Sees se eeeebsa 
Republican. . 4,000 

Boonville... Herald and Adiron- 
dack Tourist......W. 4,903* 
Buffalo...... -Enquirer,........... D. 4,000 
‘armers’ Journal...W. 4,000 
Amer. Investments: M. 4.958* 
Freethinkers’ Mag. M. 2,500* 
Nat. Coopers’ Jour..M. 4,000 
Pulpit.. sccccesMle’ 4000 
Royal ‘Templar. ie M. 4,000 

Review of Current 
Oe eee 4,000 
Canajuharie. ,.Hay Trade Journal. 3,000* 
Chatham. -++-Fanciers’ Review...M. 4,000* 
Re ER re W. 2,600* 
Ceboss... <0. “Evening Dispatch. . = 4,000 
Cooperstown,,Otsego Farmer... .. = 2,531* 

Ellicottville, ..Post..... 2, 

Elmira... ....00 Gazette& FreePress. Ww. 4,000 
Gouverneur, ,.Free Press... 3,400* 
Hornellsville.. Farmers’ Jour'l. , M: 4.000 


t wee eeee 


Jamestown. 


Middletown... 








Newburgh... “D: 
“Sunday it ciegram .. W. 4.000 
North Chili .. Earnest Christian...M. 2,500* 
Ogdensburgh, Advance........... + 2,750* 
NEE co cka.<00- 40% W. 4,000 
ae Rees S. W. 3,048* 
Oneonta. .....Herald............. W. 2,936* 
Oswego ...... Paliagiam.. <...<0... W. 4,000 
imes.. .-W. 4,000 
Potsdam,..... Courier & Freeman.W. 2.g00* 
ecorder Ldedieqesees + 2,670* 
Poughkeepsie.Evening Star....... D. 2,800* 
News- Telegraph.. -W. 4,000 
UnitedFriends'’ Jour. M. 3,000* 
Rochester. ...Sunday Times...... W. 4,000 
SEES 
Post-Express, 
Catholic Journa’ 
Deut, Zeitung 
— ‘Tidings. 4 
Sunday Star W. 4, 
Rome...... .-Sentinel.......... -W. 4.904* 
Syracuse..... Evening News...... D. 4,000 
ou 9600050 ccbes D. 4,000 
xpress ixeneedeses W. 4,126* 
No. Chr. Advocate..W. 4,000 
) ey key aren W. 4,000 
Am. Pou thro a 4,000* 
Poul'y&StockRev’w.M. 4,000 
“School Bulletin..,..M. 4,000 





793 
ss bbtnt om—s enact * 4,000 
Observer. . W. 4,000 
Utica........-Herald...... buebav ae D. 4,000 
bserver econ D. 4,000 
Cc asi ri j sitpnie 4 4,000 

randArmy Journal. x 
Sunday Trbene... owe pe 
Y Drych..... ea Se W. 4,000 
Walton,...... Reporter........ 4,020* 
Watertown,,.Herald.. 4,000 
Whitehall... "Chronicle. 3,500* 





New York City includes nearly one- 
third of the entire population of the 
State, or with Brooklyn and the sub- 
urban towns, nearly one-half. It has 
48 daily newspapers—36 issued in the 
morning, 12 in the afternoon, Elimi- 
nating trade or class journals, and all 


* -; . . 
. in foreign languages, there remain 10 


morning and 7 afternoon dailies, avail- 
able to the general advertiser—each 
accorded more than 12,500 circulation; 
Ir of them more than 40,000; and 8 
more than 75,000. Every morning 
daily has a Sunday edition. A three- 
inch advertisement every issue, one 
year, in these 17 dailies would cost 
about $50,000. The same space 
equally well distributed over the State 
(omitting Brooklyn) would cost one- 
fourth as much. It is sometimes said : 
‘* Advertising in New York City dai- 
lies, advertises the whole country ;” 
but it more especially advertises ‘* the 
whole State.” ‘There are few large 
towns where some of these dailies are 
not delivered and read on day of issue. 
Their constituency is varied, and few 
advertisers use them all. The Herald 


occupies a field peculiarly its own. 
* 


The Zimes is pre-eminently a city 
newspaper, It is now in the hands of 
newspaper men who have given an im- 
petus to its circulation and a breadth 
to its business views that has increased 
its popularity among both readers and 
advertisers. It pays especial attention 
to local and State matters, and its cir- 
culation in the upper part of this State 
is steadily growing. The Zimes was 
always a conservative newspaper, and 
it is a favorite with the business public, 
the family and intelligent citizens. The 
Tribune is Republican—eminently re- 
spectable—and has peculiarly the confi- 
dence and esteem of its subscribers. 
The Sun, which ‘‘ shines for all,” is 
read by all kinds of people. No other 
paper has such a diversified class of 
readers. Mr. Dana is, easily, the 
leading journalist. The Press is Re- 
publican, sold for a penny, and ap- 
pears to be gaining ground. The Xe- 
corder makes a point of being a home 
paper, a great favorite with the women. 
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The World excels in affidavits of cir- 
culation which are not disputed. The 
Advertiser is sold fora penny. It is 
bright, clean, and ‘‘ read by busy men 
because they get all the news at a 
glance.” The Journal is a penny pa- 
per, the best of its kind, largely dis- 
tributed all over the city. America is 
the organ of Tammany. 

The Post, in influence 
ability, easily takes the 
evening papers. There is, perhaps, 
no other evening paper in America 
more deservedly popular with so many 
intelligent readers, and none that can 
lay claim to a better class of circula- 
tion. The Zvening Sun, like the 
Morning Sun, is exceedingly bright 
and entertaining. This paper, the 
Evening World and the News are sold 
fora penny. ‘The 7elegram is some- 
times said to be the evening edition 
of the Herald. The Alail and Express 
is Republican and the Commercial 
Advertiser, the oldest daily in the 
city. 

It has been shown in PRINTERS’ INK 
that the dailies in foreign languages 
are profitable mediums. There are 16 
to choose from, of which 7 are German. 
‘The Staats-Zeitung is like the Tribune 
or the Zimes ; and the Morgen Journal 
like the Morning Journal in class of 
circulation. 

Brooklyn has no morning daily. It 
depends upon New York. Of its five 
evening papers the Zag/e stands first. 

Buffalo has two dailies of larger cir- 
culation than is given any daily in 
Brooklyn. ‘They are both penny pa- 
pers. ‘The Sunday edition of the Zx- 
press is over 50,000. ° 

In Rocnester the Democrat and 
Chronicle, established in 1826, is cred- 
ited with the largest circulation, and 
its readers are of the best class. ‘The 
Post-Express, an evening paper, also 
established in 1826, comes next. 

In Albany, the 7tmes- Union ciaims 
more subscribers and readers than all 
the other dailies combined. 

The papers of New York City are 
largely of national circulation. ‘This 
is specially true of the weeklies and 
monthlies. New York is the news- 
paper as well as the commercial and 
financial center of America. Its news- 
papers must receive much attention 
from the advertiser who would appeal 
to the whole American people. ‘The 
following is a list of all its periodicals 
credited with regular issues exceeding 
5,000 copies : 


and respect- 
lead among 
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DAILIES. 
New York City: Press............D.111,812* 

“a eee S. 71,277* 
DNS a ints sns nacsdusspened + 75,000 
itera caacidepcasieneul 75,000 
Morning Journal.............. D. 75,000 
—— saeuweene,depenitees. cody S. 40,000 

a vcdinecccqaqectvesess< sad D. 75,000 
Surday News........ 
Recorder... 
Recorder, . 

att ais nse cueens teens oan 
OGRE GOR... 5d acceccecrdese 
Derwcatsiedess «ceetettatans S. 75,0007 
be a eee 
Evening World 

See 
Morgen Journal! 
Morgen Journal.............+- S. 60,720* 
New Yorker Staats-Zeitung....D. 40,000 
Sonntagsblatt Der Staats-Zeit’,.S. 42,000 
Mu pacdnaiteseseGreeters + 40,000 
(|) ee eee 40,000 
, | Ee Se D. 40,000 
i i hviebacesscaaa S. 40,000 
ENE S cicnnccesecusend D. 24,463* 
Morning Advertiser........... 1D. 20,000 
Sunday Advertiser............. S. 20,coo 
New Yorker Herold............D. 20,000 
New Yorker Revue ........ ..S. 20,000 
Evening Telegram............ _ 17,500 
Mail and Express............- )._17,500 
N. Yorker Tages-Nachrichten.. D:- 17,500 
Sonntags Nachrichten... ...... S. 20,000 
New Yorker Zeitung........... + 17,500 
Americaand Mercury.......... + 12,500 
Sunday Mercury......... . 40,000 


Commercial Advertiser. ... 
New Yorker Volks Zeitun 
Sonntagshlatt. . 


+ 12,500 
12,500 
12,500 


ewish Times 8,350* 
ournal of Commerce and Com- 
mercial Bulletin............. D. 7,506 
4 | CR eer D. 7,500* 
SEMI-WEEKLIES, 
WIR i i enasceatoexca Semi W. 7,500 





Christian Herald and Signs ~ 
GO as kccnedace sce 










Family Story Paper.......... 

Fireside Companion.......... 
Harper’ _ . SNES 
Harper’s Weekly.............. 
National Police Gancise. 







Christian Advocate... 
Scientific American 
Frank Leslie’s Iilus. Weekly... 
Irish World and American In- 
dustrial Liberator.......... 





Dramatic Times. .+..W. 21,824* 
Printers’ Ink..... .... pocncaet W. 21,428* 
aye oe ol SER W. 20,000 
Golden Hours... ....ccccccces W. 20,000 
Cen SUNN: 6 cinivdenn eoececne W. 20,000 
Harper’s Young Peopl- os cnsee W. 20,000 
Illustrated American febieneie’ W. 20,000 
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New York City: Outlook,........W. 20,000 NewYorkCity: People’ eaver- a. 308,333* 
New Yorker,... ..... «W. 20,000 Illustrated Home Guest....... M.204, .66* 
W., 20,000* Cosmopolitan. . 
.W. 20,000 erie Fashior i 3. 858* 
W. 20,000 tank Leslie’s Pop 
W. 20,000 Review of Reviews ase 
Jewish Gazette... . «W. 17,750* Century Magazine.. + 75,000 
American Machini .W. 17,500 PONE si cueesdnaseocescen 75,000 
American Woman's Tliustrated Demorest’s Family Mayaziue. M. 75,000* 
inatétsassbirenhires -.W. 17,500 Harper’s New Monthly weg... M, 75,000 
Belletristisches Journal ..... .W. 17,500 Housewife ......cs0000 conee + 75,000 
Christian at Work,........... W. 17,500* udge’s Library...........0.. + 75,000 
CREIIE 555.0652 <. pcevercess W. 17,500 odes and Fabrics,.....+...++ M. poe 
Courrier Des Etats-Unis... -»W. 17,500 Scribner’s Magazine.......... M, 75,000 
Dramatic Mirror,............. * 17,500 S'daySchool Jour. for Teachers.M. - 000 
Examiner ......... pblieswneks W. 17,500 Popular Educator............ .- M. 63, 150* 
Hebrew Standard............. W. 17,500 Der Auswanderer (The Emi 
Independent .........0+.. 7) SOGD:. - .. Gees srcemcecadenbinnshe "M. 41,000* 
New Yorker Staats-Zeitung. + 17.500 -M, 40,000 
Amerik. Schweizer Zeitung. . ‘w. 15,000* -M, 40,000 
Christian Alliance and Mission- Current Literature.., -««M. 40,000 
ary Weekly.......... F atees W. 12,500* Home and Fireside .,........ M. 40,000 
SN cntawine cedetioed scones W. 12,500 Modern Stories...........++ .-M. 40,000* 
Courrier Des Etats-Unis. ......S. 12,500 Our Country Home...... +++++M. 40,000 
OE es casavetiouesstoabe S. 12,500 | i Sere ES M. 40,000 
Freeman’s Journal & Catholic ee M, 40,000 
NO re crocs ls SRBRO ‘Teachers’ [ustitute and Prac- 
School Journal.,............ ae 12,500 tical Teacher..........+000..M. 40,000 
Spirit of the limes........... W. 12,500 yet Te SERS ea ae M. 40,000* 
Standard and Music & Drama. W. 12,500 Teachers’ World. M, 36,550* 
Sunday Democrat ............ S. 12,500 Art Amateur, .M. 22,458 
Turf, Field and Farm.........W. 12,500 Ee eg + 21,524* 
Financier........ .. +» W. 12,000% Woman’s Work for Wo .-M. 20,462* 
WES cseececsss .W. 10,234* Locomotive Engineering......M. 20.302 
American Banker..... -W. 8,100* Art Interchange........... ++-M. 20,00g 
Die Arbeiter Zeitung......... W. 8,000* ee | eae M. 20,000* 
American Economist,........ W. 7,500* Domestic Monthly........... -M. 20,000 
Christian Inquirer............ W. 7,500 Fashion and Fancy... ........M. 20,000 
Christian Intelligencer........ W. 7,500 Frank Leslie's Budget ........ M, 20,000 
Court Journal and Official Dis- Frank Leslie’s Pleasant Hours.M. 20,000 
trict Court Record...... sees W. 7,500 ee, ET LO -M. 20,000* 
Electrical World............. -W. 7,500 Goldthwaite’sGeograph’ iMag. M., 20,000 
Eng’ring and Mining Journal.W. 7,500* eet TIGR virccccdosciovcss M. 20,000 
ES ESS W. 7,500 Home and Country........... M. 20,000 
Forest and Stream............ W. 7,500 Illustrated Companion. .. M. 20,000 
ht itt sen epaduadiv’ W. 7.500 Internat’ Se = Surgery... 
Illustrated News...........0-- W. 7,500 L’ Art de la Mode............. M 
Irish-American Club and So- Le Bon Tonand le Moniteur de 
ciety Journal.. Wi PEE Socbaneveesencecued 
Tron Age......+200+++ sevens Ww North American Review 
ewelers’ Review Optician. .........seceeeeeeees M 
ewelers’ Weekly Our Animal Friends... 
iterary Digest... teens Our Homestead ........ ee 
Medical Journal,,.........++ Puck’s Library...........0...- 
Medical Record.......... BIVEE, 20 ccccceseceseséesocss 
Metal Worker... St. Andrew’s Cross. 
Musical Couricr....-++++++ eee Season.... Oe 
Puck (German)...... ..... oe Short Stori M. 2 
Rider and Driver W. Woodward's Musical Monthly.M. 20,000 
Scottish American, W. 7,500 La Mode de Paris............ M. 18,000* 
Telegraph..... ..W.  7,500* Carpentry and Building....... M. 17,500* 
Union Printer, --W. 7,500 Cassell’s Family Magazine....M. 17,500 
— te eeeereeeenes W. 7,500 Drake’s Magazine...........- M. 17,500 
pienet hentennsnneoeveonen W. 5,156* et Ce ee . 17,500 
Dry Goods Economist........ W. 55 Godey’s Magazire............ 7M. 17,500 
ow Youn LARGi.... 0620: ccs WwW 5,000* Hours at Home... salted a M, 17,500 
Railroad Gazette.......... »..W. 5,000# Munsey’s Magazine. IAB. 5/ M. 17,500 
SEMI-MONTHLIES. a WOE, cocccseds - 17,500 
American Medico-Surgical UNNY FLOWS. . 660. cece eee snees M. 17,500 
Pita. 3253. — emi-M. 21,000* Musical Maho... .ccsecegesees M. 16,500* 
American Analyist......Semi-M. 17,500 Scientific American Architects’ 
and Builders’ Edition....... M. 16,000* 
American Gardening. . .Semi-M. 17,500 Dr. F Health Monthiy./M_ . 
Advocate and Family Guard- r. Foote s Health Monthiy..M. 15,000 
ournal of Balneology........ M. 15,000* 
SS ES +e.--Semi-M, 9,300* is All fF Fy. M a‘ 
Newsdealer’ 's, Publisher's and ee ee M SIONS. 000 00 Bae 33,000 
Stationer’s Bulletin, ..Semi-M. pers Engincestay agazine... .... - yao 
s oe EROME CIUCIC, .....cscccccccces . . 
Telegraph Age.........-Semi-M, 8,000 Homiletic Review...... ..... M. 12,500 
MONTHLIES. Journal of the ange visti M. 12,500 
Hearthstone. .....200.-scsseees 1.501,000* Magazine of Art..... ++eeM. 12,500 
Metrop: litan and Rural Home. M. 500,000* University Magazine. ....M, 12,500* 
Ladies” Wettd.ccecceccssece .M.349,142* Welcome Friend.......... -eeeM, 12,500 
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New York City : Safety bieviésign .M. 
Art in ca x M. 
eS eee -*. 
American Lawyer............M. 
Confectioners’ Gazette........M. 
La Mod 


1t,000* 


C.. weeeece eeecereeeees We 








Romances eee. ..sseeceeeseees+M. 10,000 
Mees atvdcestesndstase 9,500* 
Merck’s Market Report and 

Pharmaceutical Journal..... M. 8,934* 
Roofer, Tinner and Sheet Iron 

Lo a eee M. 8.200* 
French Dressmaker........... . 8,000* 
AmericanWoman’* s Journal and 

the Business Woman'sJour’!.M. 7,500 

RE ea M. 7.500 

BaptistHomeMissionMonthly.M. 7,500 
Buwiness, .iv...52.0000 M. 7,500* 
Cassier’s Magazine, . «M, 7,500 
Druggists’ Circular ‘and Chem- 

Lent Gametee tet.i.esssse ‘eves M. 7,500 
Fancy Goods Graphic. 7,500 
Hall’s Journal of 7.500 
Ladies’ Standard —? :M. 7,500 
Lieber’s Manual........ ..M. 7,500* 
Manufacturer and Builder ....M. 7,500 
DEGWOMETRD, 656.0 vccsevsicgnedpe M. 7,500 
Mission’y Review of the World.M. 7,500 
Nineteenth Century.......... M. 7,500 
Popular Science Monthly.....M. 7,500 
DIE 54 6. c40 ko ccemconse< °3.M. 7.500 
SGP CIB a 5 000.0005 cewevces M. 7.500 
Travelers’ Official Guide......M. 7,500 
Travelers’ Ready Reference 

e Ss ct ancscanovigseseve eed + 7,250* 
Builder and Woodworker. ..... M. 6,708* 
Capitalist....cccssccecscssscvecM. 6,000" 
Revista Popular..........++-- M. 6,000* 
Developer..... bctecenscteseece Saul” 
Bet Comerele wvceccscceccenves M. 5,000* 
Gaceta Medico Farmaceutica..M. 5,000* 
House Furnishing Review....M. 5,000* 
Preacher’s Magazine.......... M. 5,000* 

QUARTERLIES, 
Therapeutic Review.......... + 25,000% 
ChurchSunday School Lessons.Q. 20,000 

udge’ s Quarterl Pevccves er 3 20,000 

hoppell’s Modern Houses. ...0. 13,500* 

uarterly Illustrated......... 3. 12,500 

Itruist Interchange.......... . 10,000* 
American Bank Reporter...... - 6, 


Of the forty-eight dailies in New 
York City, twenty-five furnished no in- 
formation concerning their circulation 
to the American Newspaper Directory 
for this year, although twice notified 
that there was an opportunity todo so, 

The remaining twenty-three all sent 
replies of some sort, but eight only 
gave definite figures covering a full 
year, and these eight received the 
guaranteed rating to which they were 
entitled. The other fifteen furnished 
nothing definite—even after a second 
application, and were apparently un- 
willing to make known their exact cir- 
culation. 

In the absence of definite informa- 
tion supplied from the office of publi- 
cation, the highest rating accorded by 
the Directory is ‘‘A,” explained by the 
key to mean exceeding 75,000 copies, 
and it is a rule adopted for the guid- 
ance of the editor of the Directory that 


PRINTERS’ INK. 








he must not increase the circulation 


* : . . 
rating of a newspaper on information 


furnished by the publisher of that 
paper, unless it is in a form so definite 


+ that it will be safe for the Directory to 


guarantee its accuracy by the usual 
$100 forfeit. By this no more is 
meant than that, although a publisher's 
statement will be relied upon, it must 
be so definite that there can be no doubt 
at all about what he meant to say, so 
that, in the event of any one proving 
the statement to be false, there will be 
no evasion on the publisher's part on 
the ground that he didn’t say actually 
what he seemed to say, or that he 
didn’t exactly mean what the words 
would convey if literally interpreted, or 
that, although the report came from 
his office, it was not signed by anybody 
wko had a right to sign it. No pub- 
lisher who knows what his edition has 
been for every issue for a year (a full 
year actually past), and is willing to 
tell and sign the statement, has any 
trouble about securing an absolutely 
accurate rating in the Directory. That 
is all there is to it. 

The eight daily papers in New York 
City which alone out of 48 furnished 
definite information were these : 

New York Evening: Post, 
ewish News, 
’Eco D’ Italia, 
Morgen Journal, 
New York Listy, 
New York Press, 
New York Sun, 
Evening Sun. 


The World furnished figures that 
were sufficiently definite as to the total 
output of its morning and evening 
issues combined, but as they are sepa- 
rate papers the information so given 
was of no use to the editor of the 
Directory. 





eo 


THE Penal Code of the State of New 
York, as amended in 1893, chapter 
650, reads as follows: 

Sec. 717a. Every proprietor or pub- 
lisher of any newspaper or periodical 
who shall wilfully or knowingly mis- 
represent the circulation of such news- 
paper or periodical for the purpose of 
securing advertising or other patronage 
shall be deemed guilty of a misde- 
meanor, 

This crime is punishable by imprison- 
ment ina penitentiary or county jail, 
for not more than one year, or by a 
fine of not more than five hundred dol- 
lars, or by both. 

















STATE YOUR WANTS IN AN AD- 
VERTISEMENT. 
Wasuincroy, D, C., June 19, 1894. 
Editor of Priuxters’ Ink: 

I would like very much to connect myself 
with the business department of some good 

per, in the hope, at some future day, of 

uying an interest in it. 
0 you know of any openings anywhere, 
= among the dailies, weeklies or month- 
ies 

I have had wide experience as a writer, and 
could render valuabie aid on the newsand edi- 
torial sides, 

I need hardly say that I should be prompt 
to reciprocate your kindness, in the event of 
your giving me a “tip.” 

Thanking you in advance, I remain, 

Very truly yours, L. C, 


The thing for you to do is: state 
your wants in an advertisement in 
PRINTERS’ INK. That is the business- 
like way of doing it. The result is 
likely to be more than satisfactory. A 
few days ago one of the richest and 
most experienced advertising firms in 
America applied to the editor of 
PRINTERS’ INK to recommend some 
bright youth who, after becoming 
familiar with the business, might be 
competent to manage the advertising 
department. ‘The reply was as in this 
case: state your wants in the adver- 
tising pages of PRINTERS’ INK. The 
advertisement appears in this issue. 
The result will be satisfactory.—[Ed. 
PRINTERS’ INK. 


DO THEY MAKE EXCEPTIONS ? 
Editor of Printers’ Ink: 

Scott’s Emulsion is running in Orange 
Judd Farmer, of Chicago, and a letter which 
appeared in Pxinters’ INK recently from the 
manager of that paper distinctly states that 
such commissions are not allowed advertisers 
direct. The advertising also appears in the 
New England Farmer,and a similar state- 
ment was recently made by its publishers in 
your columns, 

Notwithstanding letters which have ap- 
peared in Printers’ Ink,I think it can be 
proven that Col. Scott does not place his ad- 
vertising where he does not get agent's com- 
mission, Possibly the business managers of 
the papers mentioned have been imposed upon 
by local representatives. At any rate I have 
every reason for supposing that the Orunge 
Judd Farmer took the business from Col. 
Scott at as low a rate as it had accepted from 
the Bates Advertising Agency. 

ANOTHER PupIt. 








The representative of the Boston 
Globe informs PRINTERS’ INK that the 
Globe will not allow the agent’s com- 
mission to Col. Scott, and that Col. 
Scott on that account declines to ad- 
vertise in the Boston G/ode. 

Tue man who advertises what he does not 


perform commits business suicide. — West 
Coast Trade, Tacoma, Wash. 
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ONE MAN’S IDEA OF IT. 


THE PAPERS I'D USE TO REACH THE PEO- 
PLE OF NEW YORK, 


By Fohn T. Nicholson. 


(Manager Adv. Bureau Clothier, Furnisher 
and Cloak Trade Review, 13 Astor 
Place, New York City.) 

Assuming that I am about to exploit an ar- 
ticle that appeals to all, as, for example, 
Ripans ‘l'abules, I would first place a card in 
the Daily News, and I'd have the satisfac- 
tion of knowing that at least five-eighihs of 
the time-saving thinkers in the metropolis 
would see it. 

I'd repeat the operation in the Awening 
Sun and Post and the Maitland Express. My 
card for the Advertiser I'd hold for Saturday 
ae selecting my space in advance. On 
the following Monday morning the 7imes 
and Su would print my announcement, and 
the Wor/d, too, if I could locate it where I 
pleased, People are beginning to travel out 
of town; they buy Puck, "gd and Life. 
They’d find my card in each, 

The Hera/d would print it, if I believed 
that my skill in arrangement and device could 
overcome the handicapping style of Herald 
set-up. Not on Sunday, however, but on, 
say, luesday, 

‘Then, to close a week’s work, I’d get at the 
‘* vest-pocket”’ vote by using the 7/+/dune 
and the Staats Zeitung, If I sent copy to 
these journals I’d vary it to suit the tempera- 
ment of the readers. Only one who has read 
the dailies long and fai:hfully and knows their 
“style” can do this, a:.d I, at least, have read 
them and studied them for years. 

If I sent a plate to all instead of copy, I'd 
spend a month possibly before I started out, 

levising such a one as would embrace clear- 
ness, boldness, brevity, convincing statement 
and interest. 

It's a big field to cover, but this is how I'd 
cover it for the first fortnight at least, and if 
1 couldn’t prepare a taking ad myself I'd go 
to some past master of the art and pay him 
well to do it for me, 
sncelelbipincasitianiatiah 


TO INCREASE THE CONGREGATION. 


A Minneapolis correspondent writes: ‘* The 
matter of advertising the Sunday evening 
services has been taken up ~ | the pastors of 
several of the prominent churches in this city, 
and every turday and Sunday large 
bulletins are placed in front of their churches, 
announcing in flaming letters, that may be 
read two blocks away, the subject for their 
evening discourse, time of service and pastor's 
name. Occasionally they also use the Satur- 
day dailies and run a two-inch display ad in 
the amusement columns, They al<xo send out 
cards with the announcement of the services 
to hotels and boarding houses. The pastors 
in these churches claim that this method of 
advertising makes a decided increase in at- 
tendauce.”’ 


RATHER AMBIGUOUS. 

The average woman considers a baby car- 
riage a month before she buys one. It is the 
little suggestion which turns the possible cus- 
tomer in the direction of any particular store 
orarticle, This suggestion is generally the 
advertisement, which forces into the mind a 
not yet recognized desire. If the advertise- 
ment continues it is sure to strengthen and to 
fan into life the germ which it planted the first 
time it was seen.—/arm Machinery. 








RATHER GOOD. 
“Tue Sat a Sagan ) 
Lee Charles Miller, 
Tienenatie Editor. { 
Sat Lake Cry, June 11, x04. J 
Printers’ Ink, 20 Spruce St., N.Y. 
_ Dear Sirs—You want new ideas in adver- 
tising. Here's one new to me, though it may 
be old as the hills, for all I know. 

Some days ago I noticed on the streets of 
Salt Lake City a small sign in front of a 
store, containing the words: “ Paint Shop.” 
The sign was perhaps three feet high and two 
feet wide. ‘The letters were in gold leaf, very 
simple, well tay ne ee to the size of the 
frame, and the background was of sanded 
black. I admired it for its simplicity and 
clearness. A a, or two later I passed the 
door and noticed that a careless painter had 
left a pot of very bright red paint sitting on 
the top of the sign, his brush lying on top of 
the can, and all down the sign were streaks 
of this bright red paint, which had dro; 
from the bucket! Each ‘drop had run wopecd 
the sign, leaving a bright red rivulet behind 
it! For the next block or two I chuckled to 
myself, ns how chagrined the painter 
would be when he found his pretty sign 
spoiled. Judge my astonishment the’ next 
day when I saw the paint pot still there, and 
examining more closely I found the paint pot 
carefully nailed to the sign, the brush care- 
fully wired to the pot, and the careless drops 
very evidently made with artistic skill! That 
painter will get my next <a 

L. C. Micver. 


dsciioaniatiniesatpiieaacetons 
THE KEY TO aay IS NO BUTTON 


Akron, O., June 11, 1894. 
Editor of Painters’ Ins : 

Apropos of the friendly spirit of criticism 
for omy pore of general improvement in adver- 
tising, I wish to submit a thought suggested 
by an ad, on page 739 of Printers’ Inx, June 


3th, 

ST he Philade lphia Cali ad is good, but 
whatakey. Is the impression produced by 
such a cut beneficial to the ad? 

My idea is that a cut, asa part of an ad, is 
designed first to attract attention to the ad, 
next to express something more explicitly or 
forcibly than words, or to cause a more last- 
ing impression connecting the reader’s mind 
with the matter expressed. 

The Caéi says: “* The Key * * * is to use,” 
etc., nevertheless, the impression is left that 
the Call is the key, and that it is a very sim- 
ple, old-fashioned lock it operates, in fact one 
which might easily be opened by any other tool. 

I cme carry the reverse to extremes, 
but it would seem that the Ca// has strained a 
point to represent ‘ Successful Advertising 
as a very crude, clumsy lock. 

The impression left is that a fairly good 
button hook would perform the service of the 
key, and that the Ca// had by no means a 
monopoly of the privileges of entering. 

The cut very likely attracts attention to the 
matter, but it doesn’t appear to express the 
thought that the Ca// has any particular 

* pull,’’ or hasan “open sesame” at the dis- 
posal of its patrons not obtainable elsewhere. 

We have all found it impossib'e to Arck the 
lock on the vault of Popular Approval, we 
have found that many seys don’t fit, that few 
really open it and | would not want to inform 
the pable that I have a key—a poor one—but 
I would like them to try it, the lock may not 
be as difficult as it seems. 

ONE OF THE MILLIONS 
THAT Printers’ INK MADE THINK. 


PRINTERS’ INK. 





PATENT MEDICINE ADS. | 

In the columns of the Fournal of the 
American Medical A ssoctation, recently, 
there has iderable correspond- 
ence relative to the publication in the Journal 
of patent medicine advertisements, The four. 
nad is controlled and maintained by the Amer- 
ican Medical Association, and the ethical 
members claim that it is a violation. of the 
code and derogatory to the professional stand- 
ing to present advertisements of these secret 
preparations. For consistency, advertisements 
of this nature most assuredly should not ap- 
pear in the official organ of the national asso- 
ciation, but if such a policy should be decided 
upon and followed out we fear that a large 
number of physicians throughout the country 
will not be induced to discontinue the use of 
proprietary articles, but will keep right on in 
the course they are now pursuing. It is a 
statement which we believe can be proven by 
the examination of the prescription files of 
drug stores throughout the country, that 25 
per cent of the prescriptions renee ache from 
physicians specify some sort of proprietary 
preparation. — The Pharmaceutical Era, 
Fune mst, 1804. 

—- te 
NOT EASY TO SUIT EVERYBODY, 


The Keystone Watch Case Co. recently ar- 
ranged with a few publishers to insert an ad- 
vertisement of the watch called “ The Key- 
ang ’ and pay for the insertion with a watch. 

This, it wae | be expected, would benefit 
local dealers, as whatever is advertised is sup- 
posed to sell more readily on that account. 
In this instance, however, some local dealers 
took the ground that the method of paying 
for the advertising was ‘‘a slap in the face.” 
= The Keystone’ Watch Case Co, has injured 
me,” says one. ‘* My sale of a watch to the 
printer has been defeated.” 











NEWSPAPERS OF NEW MEXICO. 
The New Mexican is undoubtedly more 
generally circulated in the Territory than any 
other paper, while the Offic of ‘tes Vegas 
will come second, the Democrat and Citizen 
of Albuquerque third.—Wm, H. Mullane. 


«>> 





POETRY FORGED BY A BLACKSMITH. 
A little bit of advertising, 
A little printers’ ink, 
Will weld a chain of patronage, 
Link by link. 
—A.D. Smith, Foliet, Til, 


——- +0 
CLASSES BEES WITH SHEEP, CATTLE 
AND HORSES. 

Out here, in the wild and woolly West, we 
class sheep ‘and cattle and horses as live stock, 
— as much as we do bees.—Patrick V. Col- 

lins, the Swede of Minneapolis. 
Re Se Fe 
THE WE EXPLAINED. 
KinitwortH, Ill, April 15, 1894. 

Dear Sir—By this mail we send you in 
separate wrapper a copy of our paper. We 
would like to secure an advertisement from 
you, Our circulation is —— and our influence 
is——. We area boy 12 years old.—Peoria 
Herald. 


Solicitor— What paper does your neighbor 
ke 
ieee Citizen—Mine, I guess. I can’t find 


it more’n half the mornings since he moved 
in.—Memphis Scimiter. 




















PRINTERS’ INK, 


¢» Paris, theca storek t who adver- 
_tises goods “‘at cost"’ is to suffer im- 
‘prisonment if he does not do so.—7he Com- 
mercial Union. 


——_>————— 

Tue Toledo Daily Blade makes a specialty 
of “Too Late to Classify” ads, Sometimes 
they have between aecfy and eight columns 

of ** Too Late to Classi: 

A Popuutsr newspaper in North Dakota 
has ‘come out strong” against teaching 
school children anything about the computa- 
tion of interests or discounts, on the ground 
that the “ collection of any interest for the use 
of money is a crime against humanity.’’— 
Bangor Commercial. 








A Firm in Toledo, Brown, Eager & Hull, 
have a novel way of getting people to look into 
their show window, They have a ladder with 
eight frogs hanging on it, each frog is labeled 
with the name of one of the ball clubs in the 
Western League. Every day they change the 
frogs to their right place po | ing to their 
percentage. 

ee oe ee 

” You’ D better let some other man prepare 
you’re little ads,’ 

The Philadelphia Cad offers its advertising 
patrons the gratuitous services of a competent 
advertising man, who suggests style or sub- 
ject-matter for advertisements, and writes 
them u A postal-card addressed to the 
office brings a visit from the ad smith. 

re 

Tue editor of Prinrers’ Ink was standing 
at a news stand at a prominent station on the 
Sixth Avenue Elevated in New York, and 
lookinz at the piles of periodicals offered for 
sale. ‘‘ Are the cheap magazines killing the 
high-priced ones?”’ he asked of the boy. 
The answer was short, but definite and to 
the point: 

“ Ves ! ” 





THE average edition of Printers’ Ink for 
one year preceding June 1, 1894, was 15,096, 
and for three months preceding une 1, 18,050 


cu 
These figures were ascertained for the pur- 
se of making a report for Lord & him 
Shennan of the American Press and N. W. 
Ayer & Son’s American Newspaper Annual. 
ew York, June 7, 1894. 





Tr is some time since we have had anything 
as clever as a recent scheme for advertising a 
German novel, A card appeared in the per- 
sonal columns of newspapers stating that a 
man of means was looking for a woman pos- 
sessing the characteristics of the heroine of a 
certain new novel, with an eye to matrimony. 
The names of both were mentioned. The 
book had to be read to see what was required, 
and it went like hot cakes.— Boston Journal. 








A RATHER novel advertising scheme took 
place in Rockland during the recent news- 

per war in that city in which the two morn- 
ing dailies, the ‘tar and the now defunct Sun, 
were the competitors. One of the papers 
made an arrangement with a certain merchant 
that when so many dollars’ worth of goods 
were p d the c was to be given 
a subscription to the paper, and when thiscir- 
cumstance occurred a big bell in front of the 
store was rung for several minutes. The ding 
dong of this bell rather startled strangers un- 
‘familiar with its intent.—Bangor (Me.) Com- 
mercial, 
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Classified Advertisements. 


Advertisements under this head, two lines or more, 
without display, 25 centsa lize. Must be 
handed in one week in advance. 


WANTS. 
[Se esate Crs Cos. 
PROCURE estimates of Docd’s Agency, Boston. 
DS. VICK’S MAG. 200,000. 38 Times 
A Building, N. Y. _— - 
A*® VICK’S MAGAZINE, 200,000. 38 Times 
Building, N. Y. 
A™% VICK’S MAGAZINE, 200,000. 38 Times 
é Building, N. Y. 
DS. VICK’S MAGAZINE, 200,000. 38 Times 
A Building, N. Y. - 
4 r2 8T. NICHOLAS MAGAZINE wants your 
attention, an 


d ceserves 1t 


 ~ Columbian postage, stamps are bought 
y E. T. PARK Bethlehem, sent 

Rnd features for nev 

HARPER ILLUSTRATING 8 eG oluinbas.O- 


GENTS wanted. Samplesand terms free. Send 
6c. postage. SWANK MFG. CO., Fremont, O. 


ws —— at 10 cents oa. ae a 
0.1. MOSS 15 Resa Bs ee 


Wr man who can sell as gooda 
for AD cts, a pound as 1 cam for 4emn. 

wha. JOHNSTON, 1 Spruce St., N. Y¥. City. 
se GMALL TALK ABOUT BUSINESS. ” A 
y booklet tells about it—sen ¥ 
FREMONT P BLISHING CO Co., Fremont, Ob 
66 (MALL TALK ABOUT BUSINESS.” By mail. 
Peper, 40 cents; cloth, 75 cents. FRE- 
MONT PUBLISHING CO., Fremont, Ohio. 


V ANTED—First-class new newspaper artist, who 


can handle considerable outside work at 
reasonable figures. Address “ PROMPT Pay” ad 
care Printers’ Ink. 


N elegant embossed cover on a catalogue in- 
AS res it from the waste basket. It is our 


business t to d and execute. Write for esti- 
mates. GRI 'H, AXTELL & CADY CO., 
Holyoke. Mass. 

ror 


was, —Position as 
vertising XT 

b; ntleman ae is now anew seme 

ager of a dail ay, TENT, od Print. 
* Ink, Ne 

prister in established bu: business in the Rocky 
Mountains wants partner with $5.0. on 

a daily. Practi a or news- 

be men erred. Clima’ be beat. 

. D. Q..” ters’ Ink. 


HAVE been very successful in an advertising 


way, and want position gh ay we man- 
r for first-rate pape: | house. 








ith such, concerns corr 
“CC. B. A.,” care Printers’ — 


F 


First-class 
tle mw pony 1 SOLICITOR 
wanted on Al publication. 
Address, with particu 
“DOUBLEYOU,” care Printers’ Ink. 


7 ANTED — Experienced party, with ready 
\ cash, to join me in purchase of ofa very de- 


ess, Address Fi FRED E. GRANT, 


doing a fine b 
1523 Montgall Ave., Kansas C Kansas City, Mi 
7 ANTED—A man who has no experience in 

the circulation de ment of news- 

papers to take chee of a daily ana wee! cir- 

cu ya This will be a _ rare opportun: to 

7 are % Address THE TO COMMER- 

CIAL Co., Toledo, Ohio. 

V ANTED— Hardware Clerks, increase your 
income by showing THE ya a 

ERS’ MAGAZINE to your | rchants 


and manufacturers. Subscription, 81. 00 a year. 
Liberal comes For LERTT Poti copy. terms, 
etc., address D.T. M Publisher, 78 Reade 
Street, New York. 








newspaper men to know the saving of 
time, labor and money caused by the prep- 
the Remington Typew?i writer. 


an experienced, 
antenna Dal well acquainted Se wspaper 
ive a portion of each —_ to 
ities prove 
time profita spent. ee opportuni 
is ustler and can low 
his business for a few fod ata time. “address 
“SPECIALTY,” care rs’ Ink. 
j HAT can we do ror fo, in 
Commissions for publishers, adve 
and others executed at moderate prices. In 
ek secured, literary les pre- 
—_ the Depart- 


frente os ourself a tri ital b 
ASSOCIA’ TED TRADE & Th & IND’ RIAL 
ne FSt., N. W. Waal Washington, D. C. 


NY retail dealers using a stated size 
their local papers may, 


int 
rs 
iter- 


eff b 
cli f ad, or better still, f 
art or copy 0! paper and 
W. MOSELEY, Box G, , Box G, 466, gin, Ii 
Webs havea unique idea in. idea = the wa) 


Conan a aihiets Seesaretient 

Mm youpg newspaper men run across 

Ss and news | items daily that we ex- 

£. jy they = 

welcomed. Send need a mF, item, and 
— mame § shall be p! on our mail hist, 

y receive 

better. Ad mmunications to PRI 

ERS’ INK, New York. 


DVERTISEMENT writer and manager want- 
. A large manufacturing company, well 
known as liberal a bi 


v advertisers, want right, 
clevér young man, capable of strong 
adve ents and readable write-ups, and who 


has business ability en to in- 


ment. oe fora — man 

of a. to $15 -¥ = r to 

start wit ces accord ing toab ity de 

veloped. aft Lod ap} pplicant — bring a personal 
a yr editor of 

wil ion weight. Address 

me BICYCLE.’ c ~~ care Printers’ Ink. 





TO LET. 

Vicks MAGAZINE. Space. 
Vy ck MAGAZINE. Space. 

: 
yes MAGAZINE. Space. 
yick’s MAGAZINE. Space. 
ADVERTISING space in ST. NICHOLAS. 
r i a oie in an patlding | No. 10 2 
electric ih light ; io about oO. Can be subdi 


ied into several offices. Rent, $50 a month. 
For corer particulars address GEO P. 
ROWELL & CO. 





o- 
ADVERTISEMENT CONSTRUCTORS. 
-N 4 
St ICHOLAS. 
Caaere. service at Dodd’s Agency. Boston. 
U're ads. They'll please ~ DU. 
PORT, N. Elm 8t., Westfield, Mass. 
ad do want a handsome little book, we will 


the oe Sose printing and all. JOHN.- 
rs’ Ink Press, 10 Spruce Sen ‘N.Y. 





PRINTERS’ INK, 


ough ly 
trusted with er handlin of the advertising de- . 





out better ones 
r 2 a 
other house in the business. WM. 
TON, japager Printers’ Ink Press, 10 
00 pent tor ” for an attractive 
or booklet nd particulars and 


wae P.B Box iso, Nev Prin’ if desired. 
Wo ENNES. P. 5 New York. 


SS . writes one straight be 
you Bag 


ey 
i= ou don't unless Wie ou. ” CHAS A: 
sont West mer. St., res. oH. ee 
, URINE BOOK S—All you do: send choad 
1 write, ill and attend 


b ioe 4 ill 
ing. like es. Y city Ww BR #336 
Park, West, N. Y. 


< . OOK of Ideas for Ad > AE 50 illus- 
ae. 70 styles of plan a pn suger 


Table of type. Saree o -* 

tions. S00 bag ARs posthaid. De 
MALLETT, pu! er, 78 Read Reade 8 St.,) 

6s ADS that sell goods.” 


CHARLES “AUSTIN BATES, 
va To BLDG., 
NEW YORK, 


r 
{ Nie B power of of words, wh nen un Eighty ay ued, fe 


words to select ww 1 . Ling prescriptions, and 

I know the mong words use in advertise- 

men core a May be - 
some one. My prices “ righ 

M. MOSES, 288, Beso Brooklyn, N N. 


‘ou want 
BERT 


ms Paul, Minne- 


tation W. Brook 


NEOUS. 


SCARBORO, Box 6 statid 





MISCELLA 
S*- NICHOLAS. 


[SE the Persian Corn Cure. 

Vicks MAGAZINE Al + 1—0=209,000. 
Vicks MAGAZINE Al + 1 — 0= 200,000, 
yrs MAGAZINE Al + 1 — 0 — 200,000 


yick’s MAGAZINE Al + 1 — 0 = 200,000, 


Re dealing with Dodd’s Agency, Bos- 


V AN BIBBER" 8 
Printers’ Rollers. 


Boas without machinery. Instruc- 
n book, 50cents. NE NEWS, ~pacesee 


Seyi cabinet photograph and 35c. and receive 
Ga miniature photos. G. FAIRFIELD, Wind 
p, Pa. 


IPERRIFF'S perfect washing machine will boom 
your circulation. Write for pouSovere and 
prices. PORTLAND MFG. CO., Portland, Mich. 


7 OTICE TO STOCKHOLDERS—A ial meet- 
ra of the stockholders of the Ripans Chem- 
pany will be held on W y, — 
eleventh ‘day of Joly, 1894, at tie o’clock noon, ai 
its office, at No. 10 Spruce Street, in the city of 
New York, N. Y., for the a of voting upon 
fifty thous to increase its capital stock from 
a Fo gee consist. of five hun- 
f the value of one hundred 
gollars —~4 to one hundred thousand dollars, 
to consist of one thousand shares, of the par 
value of one hundred ar 4 each. 


CHAS. N KENT,” 
MOSES, 


OSCA 
ri oe foe Directors. 
New York, June 18 ad 

















































ADVERTISING AGENCIES. 
A LL take ads for VICK’S. 


A LL take ads for VICK’S. 
= LL take ads for VICK’S. 
A Eb take ads for VICK’S. 
AU indorse st. NICHOLAS. 
GE Dodd’s Agency, Boston, a trial. 
G.80:8: KRANTZ, 8 


advertisi 
N. ¥. dailies. 102 W. ob W. 14th St., N. ¥ 


fg + Advertising and Purchasing 
N*= cy. 19 East 14th St., New York. 


DV vEnTISING, ‘City and count: rs. 
c, 52 LAGE, 52 Broadway, vY° 


See GEO. W. PLA’ 
100 LEADING dailies, circ. 6,000,000; $9 rate. 
FLETCHER ADV. AGENCY, Cleveland,O. 
¥ you wish to advertise ae bere 
aay time, write to the GEO. P R WELL 
ADVERTISING CO., 10 , 10 Spruce St., New York. 
Hi" Bowsegst or Advertising A 


agent for 





nant Biss, roprietor, 
Nassau St., New York. 
C™ ‘NHARLES H. = 'LLER’S NEWSPAPER am: 
AGENCY 112-114 ay hn tengo, Tih. 
Temple aan New York. 
tima' y furn: 


ie nema ADVERTISING AGENCY, 
Kansas City, Mo., offers general advertisers 
od service on reasonable terms for Western 
Publications We prove our wore If you wish 
enter this field, write to us 


NEWSPAPER INSURANCE. 





NSURE present and future business by using 
8T. NICHOLAS. 
ILLUSTRATORS AND ILLUSTRATIONS. 
S'- NICHOLAS. 
yices MAGAZINE’S own artist will make 
special designs for advertisers. 
vas MAGAZINE’S own artist will make 
pecial designs for advertisers. 
Ve ICK’S Rm my 44 own artist will make 
designs for advertisers. 
make 


y ony “MAGAZINES own ny will 
special designs for advert 
fo magazine illustrations, = co & CO., 
10 Spruce St., N. Y. 
RAWINGS and oT iets, bn designs for advertising and 
illustration. East Andover, N. H. 





BILLPOSTING AND DISTRIBUTING. 
TICK’S 200,000 beats billposting, coz it’s per- 
manent. eho 
Pick’s 200,000 beats billposting, coz it’s per- 
manent. 
yrs 200,000 beats billposting, coz it’s per- 
manent. 


Vy ick’s 200,000 beats billposting, coz it’s per 
manent. 


R 
\ . 
PREMIUMS. 
es at users, write to KUHN & CO., Mo- 
line, Ill. 
Vick’s MAGAZINE (200,000) is an attractive 
premium. 38 Times ‘imes Building, N. Y. 
TICK’S MAGAZINE (200,000) is - attractive 
premium. 38 Times Building, N. Y. 
V ICK’S MAGAZINE (200,000) is = attractive 
premium. 38 Times Building, N. Y. 
y= MAGAZINE (200,0 TE (200,000) is an attractive 
38 Times N. Y. 


H. JOHNSTON, advertising distributor. 


1531 Franklin Ave., St. Louis. Mo 





PRINTERS’ INK. 








801 


o’ Brownies” 
EAGLE SORELY CO. CO., New New finven- Ct. Ct. 


has the best premiums. HOME 
MPANY, < Worth 8t., NewYork. 


EWING machines hal sor ——_ 
Lists free. AM. MA 


87. NICHOLAS celebrates xis oo coeuaiee am 
so successfully that the first edition of 
the f -i number is all sold. 


Piri increase your machines are the best. 

ill increase your circulation. FAVORITE 
Wabash Ave., ¢ Ave., , TL. 

pens and compositors will be well paid 

by contesting for the special jums of- 

fered for ag ge of their skill in the INLAND 


“BES 


O'ER 


r June. Send tng ae le co; 
Published J June 1. rizes offered i 
LAND PRINTER CO., 4 Monroe St.,Chicago. 
_——+oo 


ADVERTISING NOVELTIES. 
ADVERTISING rates invariable in ST. NICA- 
OLAS. 


yee MAGAZINE pays pays Sest-cless novelty 
advertisers. None others taken 


TICK’S MAGAZINE pays oe ee first-class novelty 
advertisers. None o' 


7 — MAGAZINE pays 
vertise 


fet clas novelty 
rs. None o 


ers taken. 
vices MAGAZINE pays. 
advertisers. None others taken. 
" QEWING machines will boo = our aenteien: 
Write for iculars and prices. savoues 
MFG. CO., 342 Wabash Ave., Chicago, I 


C= - kinds, from t from the sea oe tas to 
the Spec: 


first-class novelty 


randfather.” ial di 
mideteeean i D. PHELPS, Ansonia, Conn. 


rS the purpose of inviting announcements 

Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines will be in- 
. ie under this head once for one dollar. 


| = VE had placed in my hands for sale what 
I a. a very clover card novel 
novel ve! rs’ use. It is 
most ony line. "but aay applicable to ha 
—- ries, liquors, men’s furnish- 
cle Shing. tailo ng, shirts or drugs. 
1 be sold to only one man in each 
town, and | I "eel very —— an will make 
that man locally famous. yi is humor- 
ous in the ts wae = ot silly t = 5 oxnetty 
the sort of thi ae, 3 's just 
enough of a “sell” ps ne rit to Saaee @ it take im- 
mensel Sample sent on receipt 
car!. The cards are not expensive, and will be 
sold in lots to suit the buyer. CHARLES AUSTIN 
BATES, Vanderbilt Bldg., N. Y. 


oe 
ADDRESSES AND ADDRESSING. 
St NICHOLAS. 


1 5, 000 & La ADDRESSES corrected to 

1, 1894. All buyers by mail, 
This "ist A. >a — $3.00 per 1,000, 
R. FERRIS, Kingston, N. Y 


)ERSONS who have facilities for brin ng ad- 
vertisers and consumers into contact through 
lists of names and addresses may announce them 
in 4 lines, under this head once for one dollar, 
Cash with order. 


I ETTERS bought, sold o1 
4 lines of fresh 





sold or rented. Valuable 
letters always in stock for 


rental. Write for re anti prices. Medical let- 
ters a wy, . LEFFINGWELL & CO., 112 
Dearborn icago, Ill. 


STREET CAR ADVERTISING. 
A J. JOHNSON, 261 Broadway, New York City. 
. 


W RITE TO FERREE, F First National Bank 
Bidg., Hoboken, N. J. 


Fo Street Car Advertising, everywhere. 
EO. W. LEWISCO., Girard Bidg., Phil’a, Pa: 


et ~ ~~ “for advertising on the ele- 
ways New = —— phe and 

street ~-4 — where 

sketches free. COHN BROS., Temple ¢ Court, » A 
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FOR SALE. 
ADVERTISING space in ST. NICHOLAS. 


A DVESTEE with Dodd’s Agency, Boston. 


$1 BUYS 4 lines. 50,00 co) = proven. 
WOMAN’S WORK, Atl Athens, 
and 8, A. B. 


30,000 Sober DODGE, Mane! 3a aI N. H. 


WELL-PAYING newspap newspaper and job printing 
A yeas for sale or to lease. . Job pri En- 
. gtk wee week! rnne 3 oo New York. Address “K. 0.” 


ie ommmanee oo. an afternoon py 4 
per, ublished in a us 
ct eeae Ne APERNOON PkbaR 
Printers’ Ink. 


ANDSOME illustrations a. and initials for mee: 
azines, w - gene meral prin 5e. 
Baw inch. hey pases of cuts free. - 
‘AN ILLUSTRATING CO., Newark, N. J. 
OR SALE— e, vigorous, rosperous Co’ 
try i t nearly new. ae 


Spruce St., N. Y. 
roe SALE—The Elk Rapid: aes | (Mich ) PROGREss. 


Twenty years old. b and advertisi 
ronage. Republican town, — cons I 
ith cause of selling. Address J. F. 


DAVIS, as above. 


OR SALE—Monthly panes i 


scribers ; lots of ad ‘eats 5),000 fresh 
addresses ap Beil press, 


d type enough 
es sy r; for 3500, 
as page 49,” 3 Lakeport, NH be 
OR SALE—Half interest in a prosperous, atet- 
Fo class monthly, circulation 50,000. 
ing Premium department 
Sione worth $3,000 


4 Fh Address * © Pe 


paid sub- 


why one fT a 

care rs’ Ink. 

OR SALE—A web perfect . pertains press and stere- 

otyping outfit ; l run at a speed of 6,000 
6,7,8 or 9column 4 papers per hour, col- 
inches Bien New within four years. 

Will be sold cheap. For particulars address 
EVENING EXPR . Portland, Me. 


eo E job plant for sale. A complete job print- 
office. which will inventory about $4. 000, 

will be sold for 31,500, on condition that be 

moved away. The owner __ ny job office 

in same town, materials mg lerasly aepls, 

cated, which explains low = 

care ters’ Ink. 

roe SALE - The undersigned owns, and has 
owned for twenty years, 124 lots in — a“ 

of te ny known as Marion, and wants to 


assuran 
lieve me vot the obligation, that has me tire- 
some, of paying — on property that produces 
noincome. To see a map or for other forma- 
tion, call on Geo. P. Rowell, No. 10 Spruce 8t.,N.Y. 
SPECIAL Ww RITING. 
pues ee Sg my is cured by my “ed. copy.” 
‘I J %. T. HAM- 


. > laugh. 
MOND. fF, 








re ial pono of any kind, ms for 
occasions, peontee eX Sy 
articles, address MARGRET HOLMES,” 91 
Highland Place, Lcamedlia, Ge 
—_———~+oo— 
SUPPLIES. 


yices MAGAZINE supplies customers. 

V ICK’S MAGAZINE supplies customers. 

yiers MAGAZINE supplies customers 

yick’s MAGAZINE supplies customers. 
AN BIBBER'S 


Printers’ Rollers. 
INC for = =. | BRUCE & COOK, 190 
ork. 


Water St. 





PRINTERS’ 


INK. 


A Ming eis wi “they St. NICHOL ton bastnent xa van noth- 


TRONG iat sd aah, 7 cases, wood t: Benn bor- 
ders. My br Wilt will mers. 
HEBER WELLS, William St., New Yo York. 


100,000 ce iicerad of, white or colored, 
ja mth ya $15.00. PTG. CO., Cok: 


yas PAPER is printed with ink man 
ured by the W. D. WILSON PRINTING | INK 
o.. oe Spruce St., New York. Special prices 
to cash buyers. 


Cras iis letters reprodt ee ons and addresses 

- i from Soe ty writing. “6. G. P. Fa 
Fhe Temple, Chics Chicago. 

PAPER bt Sealae- M. Plummer & Co., 45 

Beekman St., N. Y., sell every kind of paper 


used by ~~ ‘and publishers at lowest pi 
Full line quality of Printers’ ’ Ink. 


J ARD’S imported note ps (“Old English 
- W bine oy uN. -4 cents to pound, ow anys 
Envelo; Send for oF sample ALBERT 
B. KING, 87 and nt William 8 





DS en bags of new fosten for _ the 


rriers and newsboys. Gagne 
old myie. and a oa 


adv.” Write for miniature sack. 
& co, 146 E. Mound St., Columbus, _ 


It is not easy to make money now. Economy 
is the order of the day. One must save at every 
point. 


half the usval price, it wi!l be better to pay cash, 


If one can buy a thing for spot cash at 


even if the money for the purpose has to be bor- 
rowed. I offer to printers a chance to econo- 
mize in buying of inks. As a general rule, 
Printing Inks cost the manufacturer less than a 
quarter of the money they are sold for. The sur- 
plus goes to cover bad debts, fee pressmen and 
pay salesmen’s traveling expenses and salaries. 
I avoid all these outgoes, and that is the reason 
why I can sell News Ink so cheap. The News Ink 
Tsellat 4 cents a pound in 500-pound barrels, 
or 6 cents a pound in 25-pound kegs, is the best 
that is made anywhere in this world at any price. 
No one can buy for 10, 15, 2) or 25 cents a pound 
a better ink than I sell for 4 cents. Since I be- 
gan selling ink in January last I have sold to 325 


people, in 38 States and Territories, and 2 


provinces of the Dominion of Canada, and have 





not had a single case where the buyer was will- 
ing to part with the ink and receive his money 
back. [am now selling more ink every day than 
the total of my sales for the first month. Does 
not this indicate that the way to get good news 
ink cheap is to send a check for $20 for 500 
pounds, or $5 for 100 pounds, or $1.50 for 2% 
pounds, to WILLIAM JOHNSTON, Foreman of 


Printers’ Ink Press, No. 10 Spruce St., New York! 














PRINTERS’ INK. 


ELECTROTYPES. 
7TICK’S MAGAZINE, N. Y. N. Y. me all sorts of 
floral electroty 


VSS MAGAZINE, TY. Ru. Y. 
floral elec’ 


V ICK’S sinaae N.Y 
floral electrotypes. 


Has all sorts of 
Has all sorts of 


b foe MAGAZINE, N. Y. Has all sorts of 
electrotypes. 


AP one you have received prices from every 
= — — me, telling just what you de- 

yw much ed I will save you. 
EY. KEYSER, 15 Beckman St., N. Y. 


G* manufacturers’ 
x nr tent metal = is 
facilities ; superior work. WM. 

T. B BARNUM CO., New Haven, Conn. 

‘HE best ad can be spoiled b Zo poor 

1 We display ads vo" they, wil oe (tk oa e e re, 
and also furnish electros. 
STON, Printers’ Ink c Press, 10 10 on Se 
Cu LUTYPE is preferred by advertisers be- 


ices, wood or metal. 
the best on the 


cause it is 10 per cent cheaper than other 
wood or metal base cuts; it is so 1 ght for ae 
purposes you save the ‘cost of ¢ Prints 
wood as well 


and’ cellut ‘mechloony. ut die, Cel caries 
J.F. W.DORMAN Cco., ). Baltimore, Md.,U. SA 


+> 
>> 


ADVERTISING MEDIA. 

UR HOME, Rose, o, N.Y.;1 
lines one year, , $1.00 ; be. 00 ; 
ERSIAN Corn Cure. Samples ae Bo ad- 

dress to M. COBN, 332 W sso W - 5ist St., 
ADVERTISERS’ GUIDE. Mailed on ret . o 
stamp. STANLEY DAY, DAY, New Market 

ARDWARE DEALER'S MAGAZINE, gend 
for adv. rates and copy. 78 Reade St., N. Y. 
Tite COVER the State of Indiana. 13 notinn dai- 
lies. FRANK 8. GRAY, 12 Tribune Bldg., N.Y. 





—_— sent two 
bie yi 


rson advertising m PRI‘ITERS’ INK 
ee amount of $10 is ¢ entitled to receive 
tbe paper for one year. 


D)Qworn ceaation CANADA RADY 


pyre =~ 10 cents per line ; cireu- 
lation 20,000. Best medium on earth. CRIPE’S 
SOMMERCIAL REPORTER, Marion, Ind. 


‘HE OPTICIAN AND JEWELER ntees 

circulation —— soeeee ies each month among 
people who buy. Maiden Lane, New York. 

Te METROPOLITAN AND RURAL HOME, 

,~an cultural and family journal, is- 

sues over 500, monthly. 1 It pays advertisers. 

|= HEARTHSTONE, 285 Broadway, N. Y. 

d-in-advance circulation of any 

similar mon in the United States. Send for 

rates and sample copy. 


) ee 3 hot, but not too hot 
remember Ho ND HEARTHS ; Reames 
monthl 


; 40c. line; ee iy, 320 lo —— 
TENBERG’S AGENU rk Row 


A ah ny ap in newspap wrteogey ome of, ? hell cir- 


culation For partic- 
ulars address A. A. FRANK RICHARDSON, ‘Tribune 
yr N. Y. ber of Con , Chicag: 
Hn MACATENES, fa ci 
> sean le! omes. Twen 
sines blished for | churches 7: 
the Church incor 
So. 18th St., Philadelphia, Pa Pa. 
ADVERTISERS are finding that the Manchester 
SATURDAY TELEGKAM pays. Summer rate 
as worn circulation for 


Send all orders for 
net. On _Oftce, 517 Temple Court. 








= 20 cents 
abrerding 
vi 
Cc. E. ELLs, i 
/ [HE SILVER CROs Y., is 
the King’s Daugh: 


- ISS, of 158 W. a a, 
ASL 
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EADY varie an -—* low prices ; varied 
featu L pone neve "UNION 
PRINTING Oo ANY, 15 Vs Vandewater St., N. Y. 


RATERNITY PAPERS—1¢ am special nt for 
Fea all the official and of the va- 


num, 
ers of this class. Send fo 
S. KRANTZ, Special Agent, 1 


“Tt the icepnaati party 
reason why new 
should not > started. In = it seems to us 
that the ree isa good time to 
papers vo are wise ew 
— 2 furnish everyt 
locals. Weal you each week 1,000 halt printed 
Mf ill ata it the cost of 
Bee x fend to W. r WHEELER, 132 
a 
ARE you advertising in Ohio t We take it for 
ited that you are, and invite your at- 
tention to three leading papers in three leading 
cities, viz.: Toledo, EVENING NEWS, 10,000 daily ; 
Dayton, MORNING Trmes and EveNinc News, 
14,000 dail ungstown, town, VINDICATOR, 7 daily, 
oe a representative famil: oe ana 7s 
of their ve cities. ss hem wu di- 
vidually, the Toledo News has the fe largest local 
circulation of -_ ae newspape! 
— — In my ee with its 80. 
d Ev. iG NEWS 


ENING 
are people; setablished ¢ papers, fan have aware en- 
mat the —_ of the best fa yl in Day- 

m U 








mi 
mittedly the a family newspa: 
ern Ohio. dy er i Ormation may t be ob- 
— D. LA COSTE, 38 Park Row, New 
ork. 








BOOKS, 


66 TJ OMELIKE HOMES,” a book of plans, with 
exterior and interior views, for 50cents. 
JOSIAH L. RICE, architect, Clinton, Iowa. 
ANGER SIGNALS. a m aaa of practical 
hints for general advertise ice, by 
mail, 50 cents. Address PRINTERS’ INK, 10 
Spruce St., New York. 


NEWSPAPERS 
anno PERIODICALS. 


Advertioomente under this hea this head, two lines or more 


withow y, 25 cents a line With dis- 
play pig or etfueed rome 6 the Lo is 
50 centsaline. Must be 


in one week in — 


CALIFORNIA. 


OS ANGELES TIMES leads in Sodan Cali- 
4 fornia. Sworn circulation 14,000 dai 


CONNECTICUT. 


THE HARTFORD TIMES. 


Wr O. Burr, Publisher. 
RuFvus H. Jackson, Bus. Manager. 


Daily— 12,500 circulation. 


The great atvertiing ing medium for reaching the 
Nu itmeg State. 


Weekly =TD00 gir 000 circulation. 
Advertising rates ‘the chea, chea, in the State, in 


proportion to circulation. a cannot afford to 
- — Send oer sample copy and 




















ue Leame. Jn., New York Representative, 
73 Tribune Building. 
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TT DAY, New London, is the only Eastern 
Conn. paper with use for a perfecting press. 


vee TIMES: Hartford, com 


DISTRICT OF COLUMBIA. 


APERT advertisers advertise in KATE E FIELD'S 
WASHINGTON, Washington, 








PRINTERS’ 


INK. 





yo to-day, 75 
The most prosperous city city in +~™ country. 


THE NEWS TRI TRIBUNE 
IS ITS ONLY MORNING NEWSPAPER. 
, see every ~~ oe year. It 4 es 
ending os largest u news r at the 
head of the lakes. _— 


PERRY LUKENS, JR., Easte’ a4. "lone 
73 Tribune Building, } N. Y. 





GEORGIA. 


T= ENTERPRISE, hg Ga., all home 
print; 1,000 subscribers 








KENTUCKY. 


TOCK FARM, published at ———— 
Hub of the Horse Unive 

7 a -WEEKLY DANVILLE aDVOUATE covers 

“ Blue Grass.” Annual rates, 10c. an inch. 





“The 








LOUISIANA. 


THE SIGNAL, Crowley, 7, proses 1,250 cire’n. 6 
col., 8 p., all home prin’ ples and rates. 








MAINE. 


BANGOR COMMERCIAL. 


Daily average, “pearly 5,000 copies. 
Weekly average, over 16,000 copies. 


The a and eeney editions of the CommErR- 
re larger than the Coemusponmiog editions 








MISSOURI. 
EROLD DES GLAUBENS, St. Louis, Mo. Est. 
Cir 33,000. Brings reeults. 








7p HE A HOME CIRCLE, St. Louis, Mo., is the best 
advertising medium in the West. 75,000 


copies aes eam. 50c. per agate line LEstab- 


lished in 1 
NEW JERSEY. 
THE EVENING JOURNAL, 


JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - (5,500. 
Advertisers find (T PAYS! 


NEW YORK. 


St NICHOLAS. 

















V ICK’S 200,000. 
Fact. 


East of Rockies, 184,519. 
V IGK’s 2 
East of Hockee, 184,519. 





Fact. 





CIAL @ 
ph pom: the — pepere in ae oe < 
and only one other paper in ine as largea 
circulation as the COMMERCIAL. 
J. P. Bass & o., os Bangor, Me. 
Perry LUKENS, JR., New York presentative, 
73 Tribune Building. 


MASSACHUSETTS. 
40) b sage LI — Brockton, 


N EW BEDFORD (Mass.) JOURNAL. Daily aver- 
ae over 4, nea ‘Remember us when placing 














yic K’S 200, 
wit an Rockies, 184,519. 
Vv ICK’S 200, 
East of Rockies, 184,519. Fact. 
‘BREE trial lines 25c. in Watertown (N. Y) 
HERALD—30,000 readers. 
re any good business it will pay to use THE 
CHRISTIAN ADVOCATE, New York City. 
] OWELL accords THE LE Roy GAZETTE largest 
weekly circulation in Geneeee | oe m aS 
7 EWBURGH, N. Y. Pop. ng 
newspaper,daily and ody Patt JOURNALS 


Fact. 

















MICHIGAN. 


G RAND RAPIDS DEMOCRAT, the a - 
¥ per in Michigan, outside Detroit. 13,000 daily. 
nie ag ED CIRCUL: 


TION for 
40. 000 om and pr Se. a Line. Sample copies 
roof of circulation free. 

“ONCE A MONTH DETROIT, MICH. 
ROBABLY in no other other section of the country 
does a single newspaper stand out as prom- 
inently, when compared | with other papers in the 
vicinity, as the DEMOCRAT, 0 of Grand Rapids. It 


is the representative paper, paper, not only of Grand 
Rapids, a prosperous city of 90,000, but of West- 
ern Michigan as well, and is admittedly the lead- 
ing newspaper in the State. outside Detroit. It 
aa the catures an uirements of a met- 
ee eee Tr, and is fully up to the standard 
of Nhe leading Detroit dailies in mechanical, edi- 
rial and news departments. It hasa daily cir- 
ao of 13,000, and thoroughly covers Grand 
Rapids and Northern and Western Michigan. 
Advertisers who cover this section testify to the 
value of the OCRAT as a medium to reach the 
families. For epee d address H. D. LA COSTE, 38 
Park Row, New York. 


MINNESOTA. 




















INNEAPOLIS TIDENDE has the largest cir- 
lation of any Norwegian-Danish paper 
AN Minnesota. 





The e Housekeeper, = 


p.~ + 


Pays Advertisers. 


T= LADIES’ WORLD has had a paid average 

circulation ow, to June, inclusive) of 
363,750 copies per o sample copies, but 
all "olrouiation paid fo for ‘in edvance. Circulation 
will be still larger for last a of '%. Send for 
a copy and an estimate. S. H. MOORE & CO., 
New York. 





; M.LUPTON’S popular periodicals, THE PEo- 
© PLE’S HOME JOURNAL and THE ILLUSTRATED 
Home Guest. Sworn circulation, 500,000 copies 
each issue. Advertising rates, $2.00 per agate 
line, less time and space discounts. For — le 
copies and further rticulars address F. 
LUPTON, publisher, 106 & 108 Reade St..N. Y. 


T= TROY PRESS. H. O’R. Tucker. Astrictly 





Eight pages. Ad- 
New York office 


high grade family daily. 





vertising service the best. 
11 Tribune Building. 


A COMPARISON_____—_—~ 
During 1893 the New York EVENING 
POST contained 25 per cent more cash 
advertising than any other evening 
paper in New York, a visible concession 
to its superior value as an advertising 
medium. 


ADVERTISERS “ Keep your eye on 
GODEYS” 


because the i ee are getting, 
hroug 
“oe a. the price of 1,”” 
which means—“ Practically your chojee of any 
American Periodical Fr 

















PRINTERS’ INK. 


UBLISHERS Sinver Cross, 158 W. 23d St.,N.Y.: 


GENTLEMEN : April 23, 1894. 
We wish to congratulate you upon the great 
improvement in your paper, and we are pleased 
to state to you our belie! fe in its value as an ad- 
vertising medium, go! it does to such a se- 
lect and desirable const oo ncy. It has been the 
means of ppg | our in hundreds 
cities not previ doing - 
ness, Yours vay 7 truly, > % 
Mfrs. “ Bon-Ami” Soap. 





“While there's Life 
there's Hope.” 


28 West 23d Street, N.Y. 


7a &,. STRESS, 
Mgr. Advertising Department. 
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ARE you advertising in Ohi in Ohio! We take it for 

granted that you are, : you are, and invite your at- 
tention to three leading pap papers in three leading 
gities, viz. : Toledo, EVENING NEws, 10,000 daily; 
eee — Toes and ep then 


e eproventaiive f famil wspa 8 
Z,are the repr cities. ern per 
, the Toledo NEws 3 la local 
Xn ie of Age Lg it's 2.000 
4 roi int. jn Dayeos, w 8 
dS ES 
—T- rs, — ve always en- 
of the best people i ayy on 








OKLAHOMA. 


KLAHOMA—In its issue of July 18th PRint- 
ERS’ INK will publish an icle on the sub- 
“ What papers shall an advertiser use to 
reach Ronen of Oklahoma!” Contributions 
are invi' rom persons who deem themselves 
pare such an article. If use 








NORTH CAROLINA. 

ORTH CAROLINA~—In its issue of July 4th 
PRINTERS’ InK will publish an article on the 
subject: “‘What papers shall an navertiner weet 
reach the people of North Carolina!’ Contribu- 
tions are invi from persons who deem them- 
selves competent to prepare such an article. If 
use is e of any article sent = in response to 
this invitation, due credit will be’ given, and our 





correspondent will be entitled to a years sub- 
gaipten to eed Ink in payment fer serv- 
ice rende: 





NORTH DAKOTA. 





NORTH eee wa its issue of July 4th 
iN PRINTERS’ em - art.cle on 
= hagen nen ne What iser 


he poopie < = North Dakota!” Con- 
tributions = invited from pe:sons who deem 
themselves competent to pre; such an article. 
If use is made of any article sent in in response 
to this invitation, due credit will be given, and 
our correspondent will be — to a year’s 
subscription to PRINTERS’ INK in payment for 
service rendered. 


prepa’ 
ny article sent in, in response 
invitation, due credit will be given, and our cor- 
respondent will be entitled to a year’s subscrip- 
=> to PRINTERS’ InKin payment for service ren- 





OREGON. 


OMe In its issue of July 18th PRINTERS’ 
— en publish an article on the subject: 

t papers shall an advertiser use to reach 

the. ple of Oregon?" !” Contributions are in- 
from persons who deem themselves com- 
petent to prepare such an article. If use is made 

of any article ye in, in mse to this invita- 


titled to a year’s subscription 
ag Ink in payment for service ren- 


dered. 
PENNSYLVANIA. 


ee ed on of om ar hae has the largest 
paper. 




















‘é OUR} r is 3 a for oqaere. 7—J. J. 
cy ph pepe Bs refers to PARK’S 


AZINE. re publisher guarantees Fare ul 
tion each month. Advertis' office, 517 Senge 
Court, New York City. C. E. Is, 





OHIO. 


M USKINGUM FARMER for Southeastern Ohio. 
$6 an inch this year. Zanesville, O. 








\7 OUNGSTOWN VINDICATOR, 7,800 daily, 5.200 
weekly. Leading newspaper in Eastern Ohio. 


PPESSSYLVANIA” In its issue of Fal aah 

TERS’ INK will publish an article on the 
subject : a What paaees rs shall an advertiser use 
to reach the ple — Pennsylvania !” Contribu- 
tions are invited 


use is made of an; respo 
to this invitation, > credit will be given, and 





I pAzTon MORNING | TIMES and EVENING 
NEWS. d cicculation 14,000 daily. 


our cor ll be entitled to a year’s 
subscription to > peed INK payment for 
service rendered 








Oh In Te issue of July 11th PRINTERS’ INK 

lish an article on J peneets: 
“ What pape ee shall an advertiser reach 
the people of i ~y - Oomtctbutions a are invited 
from persons who deem themselves 
to prepare such ‘mn article. 
any article sent * in 








tion, due credit i bé —- and our corre- 

ad —— subscription 

to PRINTERS’ INK in payment for service ren- 
ier 

y? not cores & that the REPUBLIC-TrIwEs has by 

ae he la : Tang he = dail 

r in Springfield or Clar unty, 0, an 

oe ter of its airculation is immeas- 


urabl Su rior ot that of ~ ore rT issued 


rate is 
in that 'WOMANKIND has gen with its 
250,000 women readers, because it is ited by 
women upon lines that interest women. If you 


— —— we “i. or a “scheme,” don’t 
rad columns, because you 


r space 

will 7 be able ‘to — in. But if ro are adver- 
tising on  wngettmnete eee A ~ il 

with a rate = yuoene 
Eastern ty ts rss orld Bldg. 


welcome you 
Gms. 8. 
N. Y. City. 





RHODE ISLAND. 


B= NEWS, Providence, R. L., every evening, 
ONE CENT. 10,000 circulation 


\EWPORT DAILY NEWS, a h-class pape 
N for best readers. EWS. 0 high Ga . 











] HODE ISLAND—In a issue of August | 
PRINTERS’ INK will lish an articis on the 


subject : “ What papers an rtiser use to 
reach the le of Rhode Island!” Contri- 
butions are invited from persons who d them- 


t’ will be entitled to a year’s sub- 





scription | toP K in payment for serv- 
SO. & CEN. AMERICA. 





—\ STAR 47 HERALD — D. and w. i. 
Panama ; est. 1849. Eng. and Span. edi 

cover Mexico, Cent. and So. America. Cir. 27,000. 

ANDREAS & CO., gen. agents, 52 Broad St., b es 



















806 





SOUTH CAROLINA. 


PRINTERS’ INK. 






VIRGINIA. 





OUTH CAROLINA—In WK. issue of August Ist 
S Paascane Ixx will publish an article on the 





Lhe t -In its issue of August 22d PRINTERS’ 
Ink publish an article on the subject: 
advertiser use to reach 
vite from of Virginia!” Contributions ny a in- 
vi fr persons who deem themselves 

pare such an article. If usois wade 
fe pd sent = — to this invita- 


ton a due credit , and our corre- 
spondent will —. toa a year s —— 
p Be ’ Ink in payment for service 





SOUTH DAKOTA. 


yg DAKOTA—In its issue of August 8th 
’ InK will on the 





publish an 
subject: What pa shall an ad’ use to 
reach the people of ith Dakota?’ Contributions 
are a ho deem go 
competen an article. 
made of article sent in, in response 
invitation, due credit to or 


WASHINGTON. 


EATILE TELEGRAPH. 
N 








GS FATTLE TELEORAPE. the leading 
Democratic daily north of San Francis2o. 





fg a its one of August 29th 
PRINTERS’ INK will publish an article a 
the subject : “ 


rs shall an advertise: 
use to reach ay’ » people of of "Washington ae Some 














pon oH eli “= wor ributions are t m persons oa om 
re} 
TENNESSEE = If use is = ot any le sent in, in re- 
e A this invitation, one ~~ . 1+ 

"T ESSENSE [his nsucof August sth Famer year's subscription to PRONrERS" Isx in Day- 

j t * What 2 It an adv. ti T use, to ment for service rendered. 

reac! of Tennessee!” Cont a 

tions are invited from persons who deem them- WEST VIRGINIA. 

selves competent to > pemeare such an article. 

use y sent 

this invitation, due credit will be given, and our 

co t will be entitled to a year’s sub- 

scription to Privrers’ Inx in payment for serv- 

ice rendered. 





TEXAS. 
ADVERTISING IN 


TEXAS SIFTINGS 


RF PAYS 


tue POST: Houston, rexas, 


poet 1 oy REGULAR ISsvU: tm od ANY 
yeti Sol] ry under *e — 4 xd 10, AL, c. 
. e nt Fore’ verti 
New York ane Chicago. 
‘Tie w its issue of August 15th PRINTERS’ 
whee will publish an article on the ay 
shall an vertiser use to reac’ 


What papers ad 

the people of Texas!” Contributions a: we tated 

from persons who deem themselves competent 
to Pare such an asticie. If wee is mando of any 
article sent in, in response to this roster remy dus 
credit will be given, and our co! ndent will 
be entitled to a year’s — nage by ion Ro PRIntEns 
Inx in payment for service rend 


UTAH. 


.— —ai its issue of Saget ee PRINTERS’ 
will pu a the subject = 
S What 5 it papers shall an to reach 
the people of Utah! wt fh are invited 
from persons who deem lves com it 





























ven 
be entitled to Ts subscription 
Ink in payment for service rendered. 


VERMONT. 


Met et its issue of August 22d PRINTERS’ 
will publish ~~ article on the Be ose: 


ser use 
Contributions are in- 








= What rs E shall a 
the ty Vermont!” 


Gered. 





bade Ee oe its issue of August 29th 
vm 4 NK w band _— an article on 


and our ty oy will be 
a yeat’s =m pe to PRINTERS’ 
ment for service rendered. 


WISCONSIN. 


Be zCH Alor, wanes. The leading German 
religious newspaper in Wisconsin. 


Ra EVENING TIMES, Racine, Wis. Cire’n 
under oath exc’ds 2,000 paid copies each issue. 


W ISCONSIN fae aye ped ey Wis. 
circulation of any Eng r 
in Wisconsin 2 — 


ISCONSIN —In its issue of September 5th 
PRINTERS’ INK wil] publish an article on 

subject : 1: What ad 

= to reacb the > BeO 

—_— are invi 
emselves competent to prepare an 

cle. If use is made of any article sent. in, in re- 

sponse to this ee of due credit 

given, and our correspondent will * enticied to 

a year’s subscription to PRINTERS’ InK in pay- 

ment for service — 2 | 


WYOMING. 


W * Panermest its issue of September 5th 
U4 will Lape ox] S article on 























the faye ne Do er advertiser 
use to reac cee god of Wyoming! Contri- 
betions = i m persons who deem 


themselves competent to > pre re such an arti- 
cle. If use is made of any article sent in, in re- 
nse to this invitation, due credit will ‘be 
given, and our coumemponsent will 4 entitled 
ear’s subscription to PRINTERS’ INK in nm pay- 
ment for service rendered. 


CANADA. 
OMINTON OF CANADA In ite Tasue 
2th PRINTERS’ Ink 


of Sep- 
rti hog the bject : “ What a ee an 
articie — ie su papers shali an 
advertiser use to reach the people or the Domin- 
Contribut ions are invited 
from persons who deem t selves competent 
= repare such an article. If use is made of any 
icle sent in, in whey rath = this mone ae due 
credit will ba given, and our correspondent will 
be entitled to a year’s oubecription to PRINTERS’ 
INK in payment fur service rendered. 
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Business. 


o_o —_o 


The current volume of the American Newspaper Directory,* issued by Geo. P. 
Rowell & Co., is before us. It contains, we are told in the preface, the names of 
some 20,000 papers and periodicals. Of these the publishers inform us 3,173 
have circulation ratings, the absolute correctness of which is guaranteed by the 
publishers of the Directory by $100 forfeit in each case of error or misrepresenta- 
tion discovered. For some time past it has been the rule of this publishing house 
to back its opinions on rating statements with money, not exactly as opinions 
are backed on the race track, but, nevertheless, in a way to make money talk. 
Of the other 17,000 publications we learn that the publishers of 5,205 furnished 
reports so indefinite as not to permit of any guarantee of their accuracy, and 
that the remaining 11,791, after being twice appealed to, preferred to withhold all 
information on the subject. From this it is evident that over one-half of the 
periodicals in the United States decline, for reasons best known to themselves, to 
report their circu’.tion through this ch 1 

We learn that the information about circulation’ was gathered between 
October 15, 1893, and January 15, 1894. The circulation ratings given, therefore, 
are not the editions that the paper is now printing, but instead represent the 
issues for a whole year preceding some date between October 15, 1898, and Janu- 
ary 15, 1894. The publishers are very careful to make these statements, so that no 
wrong lusi may be drawn. 

We are also favored by the publishers with some detailed particulars of the 
plan of annual revision that is followed in the production of this book. A great 
deal of painstaking effort would seem to be expended upon it. From some of 
the directions to the editor and others in charge of the work that are tained 
in this circular, it is fair to assume that some publish of newspapers are 
tricky, and that they resort to loose and careless statements, in order to inflate 
their apparent circulation. It would seem to be the purpose of the publishers, 
by the directions given, to offset misrepresentations wherever possible to do so. 
It is significant, for example, that the publishers of this Directory find it neces- 
sary in these directions to lay down in precise terms a statement of the b 
of sheets to a quire and the ber of sheets to a ream, for fear different stand- 
ards in different localities may be employed in making returns. 


























































































































The literary contents of the book are very similar to those which have 

Pp ared in other vol the last few years, save that a very large amount of 
advertising is lacking, and the volume, therefore, is much curtailed in size. For 
this reason it is more convenient for handling by those who have occasion to use 
it.—From Business, a practical journal of the office, May issue. 

















*American Newspaper Directory. C ini descriptions of newspapers and 
periodicals in Canada and the United States. Geo. P. Rowell & Co. Twenty-sixth 
Year. 1123 pp., 5x8}, bound in cloth. Price, $5.00, 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 
GEO. P. ROWELL & CO., 
Eprrors anp PustisHers. 


Issued_every Wednesday. Subscrij n 
Price: _Two Dollars a year. ere Cmte s a a ; 








pom r publishers who desire to sub- 
— for ’ Ink for the benefit of their 
advertising patrons can obtain special terms on 
application. 
tr Being printed fro: ae plates, it is always 
— . fe a new edition tC =~ a 
copies for or a larger number at three dol- 
lars a hundred. 


t@ Except by special assignment, PRINTERS’ 
Ink does not invite contributions from persons 
‘who expect the return of un manuscript or 
to be paid for thelr contributions. 


2 If an: rson who has not id for it is 
receiving PRINTERS? Ink, it od becatse some one 
has subscribed 


ri in his nam x is 
stopped at the expiration n oft the = so pala ior. 
Orrices: No. 


CIRCULATION. 
Average for last 13 weeks, - 


1o Spruce Street. 


18,261 copies 











NEW YORK, JUNE 27, 1804. 








THE selection of mediums is an all- 
important factor in the problem of ad- 
vertising. The success of a good ad 
that is appropriately placed is assured. 


THE advertisements of the Bovinine 
Company, now appearing quite ex- 
tensively, are among the best to be 
noted at the present time in the 
columns of the press. It is said that 
they are placed by the Pettingill 
Agency of Boston. Whoever con- 
structed them or placed them has done 
good work. 





IN running an ad in a small space, 
the advertiser has more difficulties ta 
contend with than he does when his 
announcement occupies a large space, 
and the reasons are apparent. 

The ad which occupies considerable 
space is displayed by virtue of its Vast- 
ness, if by nothing else ; it cannot fail 
to attract a certain amount of atten- 
tion ; whereas the small ad must liter- 
ally be sought after. ‘To get the 
public to look for your announcement 
you must make your ad attractive in 
some way, if you don’t use space 
enough to insure success. Obviate 
this disadvantage by having your copy 
of faultless construction, and change it 
as often as you can, so as to get the 
public to look for your ad in order to 
learn of some new feature of your 
business. They will never do this if 
you use a stereotyped ad. 
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One of the funniest things that 
PRINTERS’ INK has seen for a long 
time is the closing sentence of the 
communication printed this week from 
its London correspondent. Mr. Rus- 
sell appears to be really in earnest in 
expressing a belief that Punch is a 
funny paper. 

among some 


A BELIEF common 
business men is that they can do ad- 
vertising by guess work, and that 
advertising is a lottery at best. : 

Guess work advertising is indeed a 
lottery ; but legitimate advertising that 
is conducted upon a systematic basis is 
free from all elements of chance. 











THE pamphlet entitled ‘* Ideal Busi- 
ness Literature,” which Henry O. 
Shepard & Co., Chicago ad writers, 
are sending out to solicit patronage, 
attains the height of ideal business 
literature. It is well written; the 
general appearance is dignified; the 
press-work, paper and illustrations are 
faultless. Any one might feel justly 
proud in presenting such a sample of 
work to prospective patrons. 





THE circulation ratings of juvenile 
publications (catalogued in the Ameri- 
can Newspaper Directory for 1894) 
show that the seventy-two papers of 
this class issue regularly more than a 
million and a quarter copies every 
issue. The editor of the Directory 
states that to no more than one other 
class list is. so large an average circula- 
tion accorded. One-third of all the 
circulations of juvenile publications 
belongs to a single publication. 


SOME one recently advertised a lawn 
mower in the American Grocer, and 
was so much surprised to find that it 
was seen and read there and that gro- 
cers had lawns, that he felt obliged to 
write to the editor about it. The fact 
is, that trade and class papers are 
about the best read of any, and by the 
most intelligent and prosperous people 
in the community. The object of ad- 
vertising is to get customers rather 
than to enlighten competitors. A mill- 
er’s advertisement in the Hadberdasher 
or Jewelers’ Weekly will be more 
likely to secure the attention of buyers 
and consumers of flour than the same 
advertisement in papers that are read 
only by millers, each one of whom 
doubtless claims to put out a better 
brand of his own. 














THE JUVENILE PRESS. 


The short essays and catalogues appearing 
in Printers’ Ink from week to week, and in- 
tended to aid advertisers in making a judicious 
selection of the separate classes of papers dealt 
with, will eventually be published in book 
form. All newspaper facts and statistics are 
from the American Newspaper Directory for 
1894. 

There are 72 newspapers and maga- 
zines devoted to the amusement and 
instruction of children and young 
people. Among them will be found 
one or more adapted to all ages, from 
the A, B, C upwards. It is obvious 
that these papers, to an unusual ex- 
tent, may be considered, from an ad- 
vertiser’s standpoint, as ‘‘ household 
journals,” and it is also a little re- 
markable that in this list appears the 
one weekly having, without question, 
the largest circulation of any weekly in 
America. 

The following is a list of all credited 
with a circulation of more than 2,500 
each issue. 

Circulations to which an asterisk is 
affixed may be relied upon absolutely. 


WEEKLIES, 
Boston, Mass,: Youth’s Companion. 572,746* 


New York, N. Y.: Argosy.......... 75,000 
Philadelphia, Pa.: Golden Days.... 75,000 
New York, N. Y.: Boysof New York 20,000 

Harper's Young People......... 20,000 


Philadelphia, Pa.: Guardian Angel. 20,000 


Battle Creek, Mich.: Youths’ In- 
MTUCINE. 0000 cocccerceccccese 8,100* 
Brooklyn, N. Y.: Catholic Youth... 4,000 
Detroit, Mich.: Angelus............ 4,000 
Philadelphia, Pa.: Young Folks’ 
Catholic Weekly.:.....-cccscre.- 3,000* 
SEMI-MONTHLIES, 
Dayton, O.: Young Catholic Mes- 
CE, fakin dcistescaeent=> 12,500 
St. Lonis, Mo.: Our Young Folks.. 12,500 


Salt Lake City, Utah: Juvenile In- 






SUructOL. .... wee ccesesereeense 7,500 
Pittsburgh, Pa.: Youths’ Journal.. 4,000 
MONTHLIES, 

Augusta, Me.: Sunshine............ 150,200* 
Philadelphia, Pa,: Our Young People 46,452* 
New York, N. Y.: St. Nicholas..... 40,000 
Greenville, Pa.: Young Lutheran... 26,000* 
Boston, Mass.: Our Little Ones and 
the Nursery..........sesceeee 20,000 
Babyland.. 17,500 
Pansy...... 17,500 
New York, N. Y.: Sun 17,500 
Chicago, Ill.: Our Youth's Friend.. 12,500 
Farmington, Me.: School Days..... 12,500 
Boston, Mass. PF naapoed Golden Rule. 7,500 
Our Little Men and Women,.... 7,500 
Philadelphia, Pa, : Scattered Seeds.,  5,150* 
Chicago, Ill.: Historig............. 4,000* 
Minneapolis, Minn.: Young People’s 
Companion. ........ccsscecces 4,000 
New York, N. Y.: Little Folks..... 4,000 
Young Catholic. ,............ s++ 4,000 
Washington, D. C.: Young America 4,000 


QUARTERLIES, 
St. Louis, Mo,: Youths’ Quarterly.. 
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WILL ONE SUBSCRIBER DO? 


A newspaper to be entitled to be cir- 
culated in the United States mails as 
second-class matter must have sub- 
scribers. 

It has been decided that, for the pur- 
pose of determining the right of a pa- 
per to second-class rates, the subscrib- 
ers must be those who personally pay 
their own money for the subscriptions. 

The law specifies that the paper 
must have subscribers. How many is 
not a question with which the depart- 
ment concerns itself. An interesting 
case is known where a successful paper 
started out with only one subscriber. 

| 
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Mrs, C. M, Dunpar, 
The first subscriber to THe Great Divipr. 


This is the story as told by the pro- 
prietor : 

In March, 1889, the first issue of 
The Great Divide was published at 
Denver, Colorado, with the distinct 
feeling that it filled a long-feit want. 

Stanley Wood was the editor then, 
as he is now. The publisher, a young 
man, wanted to publish a national 
monthly; he knew exactly how it 
should be done ; he had an idea that it 
was very easy—all one had to do was 
to have an editor, paper, ink and a 
press—print it, illustrate it, and then 
the public would buy it. 

At the outset it was understood that 
the profits should be divided with the 
editor ; so great was the assurance on 
every point that failure never entered 
the mind of the publisher. The editor, 
however, was undecidéd as to many of 
the questions raised ; but he had to be 
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the editor for many reasons; and, sitting 


on an old box, hinted at failure by 
saying: ‘‘ Well, I’ll take ‘ The Great 
Divide.’” By this he did not mean 
the title at all, but his pay—it is curi- 
ous—but it’s a fact. ‘* The Great Di- 
vide” became the title in this simple 
way. 

While the first issue was being com- 
piled, it was talked over how to adver- 
tise this wonderful journal. The editor 
wrote a circular which was distributed 
by mail to 30,000 addresses, informing 
those who received it that if they 
wanted to see a sample copy they 
would get it for the asking. Some 
15,000 answers were received, among 
them one_from a lady inclosing one 
dollar for a yearly subscription. She 
is a subscriber yet. 

The Great Divide was duly printed, 
and when it came to entering the Den- 
ver, Colorado, post-office as second- 
class matter, to mail the first edition of 
sample copies, the postmaster asked : 
‘* How many subscribers has this jour- 
nal?” ‘* One,” was the reply—** Mrs. 
Dunbar, of West Bridgewater, Mass.” 
He did not think Zhe Great Divide 
would be admitted. 

A letter was sent the postmaster- 
general, and to the surprise of the 
Denver postmaster Zhe Great Divide 
was a go, 


WHO BELIEVES TESTIMONIALS? 
By Virginia Frazee. 

I never did—until one day, and 
thereby hangs a tale. I had never 
bought a proprietary remedy, and 
would have laughed had any one hinted 
at such a possibility. The testimonials, 
with their accompanying ‘‘ portraits” 
which embellish our daily papers, I had 
regarded in a vague sort of way as in- 
tended to appeal to people in the back- 
woods, or to the class who think that 
‘because they see it in the paper, it 
must be so.” 

But as I was saying, one day I 
changed my mind. Seeing a cut of a 
well-known woman, a lecturer on the 
zesthetic side of life, I noticed with 
surprise that just beneath the cut was 
a testimonial from this woman strongly 
indorsing a certain remedy. My first 
thought was, ‘‘ Why, how cou/d she 
do such a thing!” and the article in 
question at once arose several degrees 
in my estimation ; in fact, I was so in- 
fluenced by the power of that name 
that, a few days after, I entered a large 





PRINTERS’ INK. 





Sixth avenue drug store, and called 
for this article so warmly indorsed 
for its after-the-grippe proclivities. 
The druggist—the proprietor by the 
way—at once became thoughtful. ‘‘I 
don’t believe we have any P.- on 
hand,” said he. ‘‘ It’s so little called 
for ; we used to keep it, and I'll see if 
there is any left.” 

And then before going to look it 
up, he placed a bottle on the counter, 
saying, ‘*‘ This seems to have taken the 
place of P——-; people don't like those 
secret preparations, they are afraid of 
them.’ 

In a minute or two he returned with 
a bottle of the P. “* Ves, we have 
just one bottle left,” said he, ostenta- 
tiously blowing off the dust as he 
spoke ; ‘‘ it’s been here some time.” 

At first I was provoked ; then, as a 
vision of the business possibilities in 
this scene flashed upon me, I chuckled 
to myself, and eyed the two bottles in 
evident doubt and perplexity, which 
the druggist at once kindly undertook 
to remove by a recital of the wonderful 
virtues of the contents of bottle num- 
ber two, which he informed me had 
saved his child’s life, and by severe 
condemnation of what I had called for. 

‘* I see that the P is advertised a 
great deal,” ventured I. ‘‘ Oh, yes,” 
replied he, ‘‘it belongs to a rich com- 
pany, and they know they'll never sell 
it unless they advertise it into promi- 
nence. 

‘*And I noticed a strong testimonial 
from Miss last week,” continued 
I; ‘‘ she say: “ 

‘*Oh, that’s easily accounted for,” 
interrupted the druggist in a confiden- 
tial tone. ‘* Miss is a large stock- 
holder in P——. I don’t suppose she 
ever tested it in her life, but under the 
circumstances it is perfectly natural 
that she should want to push it.” 

‘** Ah, is that it? ” said I, and then 
added as innocently as I knew how, 
‘*and are you a stockholder in this?” 
picking up bottle number two, and 
carefully reading the directions. 

For a moment the silence could al- 
most be heard, and then I tried to 
pour oil upon the troubled waters by 
purchasing a cake of soap. 

I afterwards learned that he was a 
stockhoider—and a big one, too—in the 
remedy through which he tried so hard 
to work the ‘substitution dodge” 
upon me. 

Of course it is hardly necessary for 
me to add that my suddenly acquired 



































faith in testimonials was not strength- 
ened by this episode. 

I took occasion to bring the adver- 
tisement in question to the notice of 
several bright women, who are inter- 
ested in all questions of the day, as 
well as warm admirers of the lecturer 
whose face and signature were so 
prominently displayed—most of them 
had seen it, and every one expressed 
surprise that she allowed her name to 
be used in such a connection, and, 
without exception, wondered if she 
wasn’t ‘‘ paid a good price for it.” 

To illustrate from another stand- 
point : Twosummers ago I sat one day 
on the broad porch of a Maryland 
country home in company with the 
master of the house, a well read and 
considerably traveled farmer, and two 
of his neighbors, plain, stay at home 
bodies. It happened that a magazine, 
opened at a page ad composed chiefly 
of testimonials, lay in my lap. The 
men were talking of the expenses con- 
nected with farming vs. those of other 
business pursuits, when mine host, 
pointing to the magazine page, said: 
**Now the idea of a business house 
wasting all that money on those fake tes- 
timonials ’—*‘ that nobody ever reads,” 
chimed in one of the others. ‘‘Why,” 
continued the first speaker, ‘*I shouldn’t 
wonder if they paid as much as fifty 
dollars (I groaned) for that! They 
must think that we hayseeds area heap 
greener’n we are.” And the neighbor 
joined in the hearty laugh which fol- 
lowed, while I sat completely non- 
plused, for I knew all about that 
ad, and to this day I don’t know 
what those farmers’ thought when I 
stated that not only did that page cost 
more than one thousand dollars, but 
that the testimonials were all genuine, 
bona fide communications from people 
willing and anxious to attest to the 
merit of the article in question. 

The farmers looked at me, at each 
other, and—changed the subject. 

Since these experiences I have 
made it a point to interview my friends 
on this subject, as opportunity arose, 
and without exception they have poo- 
hooed the testimonial scheme in adver- 
tising ; quite a number have told me 
that they have been induced to buy 
patent medicines and other proprietary 
articles through advertisements and 
recommendations of friends—especially 
the latter—but to a man, leastwise a 
woman, have thev asserted that never 
were they favorably influenced by a 
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testimonial. And every one expressed 
the belief that this style of advertising 
was meant for the country people in 
out of the way districts. 

Now, I dare say that the advertisers’ 
** statistics” would tell a very different 
story, but if it be trie that the better 
classes are prejudiced against the testi- 
monial scheme, ought not such adver- 
tising to be confined to the publications 
catering to the class who do read and 
believe testimonials? Either a great 
deal of good money is being wasted, or 
my experience has been too limited to 
make my judgment worth anything. 





TO THE AD WRITER. 
Do your best and be not troubled 
Should some others better do; 
If your work should fail to please you 
on’t give up, but strive anew. 
Do your best, for slighted labor 
Ne’er can satisfaction bring ; 
Do it quickly, time is passing, 
You must seize it on the wing. 
—Home and Country Magazine. 





Displayed Advertisements 
50 cents a line; $100 @ page; 25 per cent 
extra for specified position—tf granted. 
Must be handed in one week in advance. 








QUPERIOR Mechanical Engraving. Faete Elec- 
trotype Eng. Co.,7 New Ch ™ ¢4 


STérine EOF SPREESTONE= 


—Four Cents Per Pound. 
PRIN Goanerom, fo Spruce St. New York. 


Advertisement Manacer Wanted. 


vertisement under “ Wants.” 




















—y foreign. cl wary Or- 

gan sae ie U. 5,000 cire’n 

Fierce rite fo r details. i? a 
SCHWEIZE) EITUNG, ue Fulton Street, N. Y. 





BEST 
MALF-TONE 
PORTRAIT, 


Beat DIS 


CHICAGO PHOTO ENG. CO., 18 M 0 


POSTAL BOTES ABOLISHED. 
The only substitute that will accomm: or 
satisfy the peo te is our PaTENT Com Marz 

Ine Carbs. Ini nsable to a mail business. 

8) imprint on cards free. Address for 


aaa 7 ORD & CO., DETRorT, MIcH. 

RAPID ADDRESSINC. 

The only authentic Trade Lists, Envelo 

Wrappers addressed in a hurry by machinery. 

Names guaranteed heat correct. For par- 

ticulars address F D. BELKNAP, Prest., 314, 316 
Broadway, New York City. 


OLDS’ 
Fasoline Engine 


PHners | eingine ev a 
Send for 1894 Catal e. 
"Box 219. _ 
P.F.OLDS & SON, 
Lansing, Mich. 
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Arthur’s = | pin pace 
for both 
P eterson’s. Magazines. 


F..E. MORRISON, Adv. Mgr., 
500 TEMPLE COURT, N. Y. 





MENTION THIS PAPER 
WHEN YOU WRITE. 





¢ For wees oa Letter 
ni a Letter Booka, Circulars 
Printed Matter, Anythin 
Clean, Light, Strong, Hand- 
some, Pertadle. In use all 
aj] over United § ee Send for’ 











POPE RACK COMPANY 
ST.LOUIS 





WE WILL PAY 
ONE DOLLAR 
EACH ror 


Well-written 
Advertisements :; 


FOR PARTICULARS, ADDRESS THE 


AZOLIAN COMPANY, 
18 West 23d Street, New York, 


ADVERTISING DEPARTMENT. 


‘TOLEDO 
BLADE, 


TOLEDO, OHIO. 








WITHOUT THE USE OF THE 


Daily Edition, no advertiser can 
successfully cover Toledo and North- 
western Ohio. Circulation over 15,000 
copies per day. The largest of any daily 
paper in Toledo. In fact, larger than all 
the other Toledo dailies combined. 


The Weekly Edition is especial- 
ly adapted to general advertisers who 
want large circulation in every State 
and Territory of the Union. Circulation 
always over 100,000. 





For Advertising Rates in either edition, 
address 


THE BLADE, Torevo, Ono. 
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Dayton Times 
Evening News 
Weekly Times-News 


Combined Circulation 
14,000 Daily 
4,500 Weekly 


The leading morning and 
evening papers in South- 
western Ohio. Rates for 
advertising are cheaper in 
proportion to circulation 
than those of any other 
Dayton papers. 


eeeeees 


For further information 
address the home office or 





H. D. La Coste 
38 Park Row 
New York 





; 
; 
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DO IN THE EAST, WEST 
YOU AND NORTHWEST? 


woe |” AATIONL 
TRIBUNE, 


WASHINGTON, D. Cc. 
Will introduce you into 100,000 of them 
each week. 
The introdtction costs only 70c. per 
Line to do it. 
Let us give you an estimate. 
Liberal Discounts on Time Orders. 


THE NATIONAL TRIBUNE, 


WASHINGTON, D.C. 
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New York Office: 66 Pulitzer Building, 


BYRON ANDREWS, 
RESIDENT MANAGER. 








New York Cfice, 33 Tribune Building. 
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A RARE CHANCE... 


We have just taken in part payment for one of our 
‘NEW MODEL’? WEB PRESSES, 


_A New Style Q. Q. CoLuMBIAN 


COX DUPLEX PERFECTING PRESS. 


It has been running less than a year, is in thorou ugh order and will be sold at 
a bargain. The purchaser will be licensed by us under the patents upon which 
we are now suing users of the Cox Duplex Presses. 


SPEAK QUICK, and address 


CAMPBELL PRINTING Press AND Merc. ComPANny, 
334 Dearborn Street, Chicago. 1 Madison Avenue, New York. 


ove $555555555S 


The Wheeling News 


Has the largest sworn amotien of any paper pub- 
lished in West Virgini 

It is the only evening Rape r published in Wheeling. 

It isthe ne cey paper in irginia using typesetting 












nes 
It leads 1 in ev erything. 
The publishers are pertectly willing to make contracts 
on proven minimum circulation of 7,600 
for each Daily and Sunday issue. 
I will gladly furnish rates or any other information. 


= C. E. ELLIS, Special Representative, 617 Temple Court, New York City. 
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RN ON DOWNY VOOODY 
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rice 25 CENTS PER YEAR AUGUST 1894 aa — ng Ss 








LOOK AHEAD. 
As twent eevee ores ~ ired to print an edition of 


COMFORT, ven U. S. mail cars, ont as 
— Gage more rot before a majorit the 
optes reach their destination, THE PRE: ES 'T és 
TI HE TIME for far-sighted advertisers to make pub- 
e lic their announcements. 
Fall seeds sown NOW in the rich fields cultivated 


by COMFORT will yield astonishing results. 


Space of us orof agents. Tne Gannett & Morse Concern, Publishers. Home office: Au- 
gusta, Maine; Boston: John Hancock Building; New York: Tribune Building, Lewis A. 


Leonard, Representative. 
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We Do Not Have 
To Say Much 


ABOUT 


THE PEERLESS \ Six YEARS OF AGE, 
m m The News begins its Seventh 
Vickery & Hill} =" 
List. 
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10,000 Circulation, 


the greatest local circulation 
of any ‘newspaper published 
in Toledo. 


PDAS 





if 
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ACTUAL CIRCULATION 
FOR ONE WEEK. 














It pays advertisers every time, and general 21, 9,830 | May 24, 9,830 
ly brings big results. An advertisement call- May 22, 9, May 25, 9,830 
ing for 10 cents was recently inserted for one 23, 9.830 | May 26, 10,980 
month. The answers cost less than 1 cent | {4} : ~ 
each. Total, 60,130 

Day Averace, 10,021 

We Do Not Need ‘] If your advertising in Toledo 

" . not em peed try the 

WY Ews -it will change your 

To Multiply ords. luck. Prices, copies, etc., at 
the Home Office, or of 

H. D. LA COSTE, 
THE VICKERY & HILL COMPANY, 38 PARK ROW, 


Augusta, Maine. NEW YORK, 


New York Office : 517 Temple Court. 
C. E. ELuIis, Special Representative. 


e NYTHING 
IN 
DVERTISING 


CHAS. K. HAITIiTT, 

Two-Thirty-One 

BROADWAY, 
NEW YORK. 
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Are You Covering Troy ? 


The Troy Press 


Fills the Bill. 
It also Fills the Advertiser’s Pocket. 


N. Y. OFFICE, H. O'R. TUCKER, 
11 TRIBUNE BUILDING. TROY, N. Y. 
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ADVERTISING 


IN THE 





Boston —z-_ 
Street Cars 


WRITE TO 
UNION STREET RAILWAY ADVERTISING CO., 


Sears Building, Boston. 
Times Building, New York. 


M. WINEBURGH, - - PRESIDENT. 
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The 
Manchester 
N. H. 


Saturday 
Telegram 


00 Hoo 


From PRINTERS’ INK, issue Fune 13, | 
‘* How to Advertise In| 


article on 
a State.” 


To the Manchester Saturday Tele- 
gram is accorded the largest circulation 
of any paper in the State of New 
Hampshire—by far the largest. It is 
the only paper in the State having 
more than 5,000 circulation that is 
ready and willing to make known its 
exact issues. It probably prints more 
copies every issue than all of the other 
Manchester papers combined, 


00 Hoo 
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THE KEY 


to successful advertising 
in Philadelphia is to use 
the Call. 


Have you found it? 





The Philadelphia 


“¢ ail”’ 





The sworn circulation of the 
Manchester Saturday Telegram 
for 13 weeks ending June Ist} 
was 802,300—n average of| 
61,715 copies per issue. 





Sample copies and Rates 
quoted on request. 





THE TELEGRAM, 
Manchester, N. H. 





New York Advertising Office, 
517 TEMPLE COURT. 


C. E. ELLIS, Manager. 





is distinctively a family news- 
paper, and it goes into more 
families than any other after- 
noon newspaper published in 
that city. 


Send for Sample Copy 
and rates for advertising 





EDGAR M. HOOPES, 
Wilmington, Del. 
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In Quarter-pound Cans. 
In Half-pound Cans. 
In One-pound Cans. THE VERY FINEST 


JOB INKS 








Finest Wood Cut Black, . at $5.00 per Ib. ) 
Bronze Blue, . " a at 200 “ 
Permanent Brown, . ‘ at 2.00 « 
Crimson Lake, . 3 ‘ at 2.00 « 
Lemon Yellow, . ‘ ‘ at 1.50 “ 
Medium Green, . ‘ ‘ at 1.50 « ALL FOR 
Dark Blue, extra fine, i at 150 « 
Extra Job Black, . . @(:2< 1 $ | 0 
Blue Black, . i * at 100 « 

Carminated Red, 5 ; at 100 “ 
Fine White for Mixing Tints, at 100 “ 
Printers’ Ink Cut, x - at 50 « 


" $20.00 


These are the fine job inks in most common use 

With these on his shelf, any job printer may safely undertake any job that is likely to 
present itself. 

The prices are the usual net (pay in four months) prices. 

nd me $10, check in advance, and I will send you the whole dozen one-pound Cans, 

delivered, boxed, at any express office or railway or steamer in New York City. 

I have no other job inks. 

If you don’t want a dozen cans, don’t write. 

If you don’t want to pay in advance, don’t write. 








You may have Twelve One-pound Cans of Finest Wood Cut Black.................- for $30 
You may have Twelve One-pound Cans of Bronze Blue, Permanent Brown, or.. 

EE MR bt ibn ccedcssscs<ceespnssavccsnaubesnesanebbiaendiaeh tae for $12 
You may have Twelve One-pound Cans of Lemon Yellow, Medium Green, or Dark.. 

Sh MIN. sccnaccpeatecedonsaeecebagecabonctnrs ubanaeesteeenareee for $9 
You may have Twelve One-pound Cans of Extra Job Black, Blue Black, Carminated.. 

Red, or Fine White for mixing tints..............cccceccsccccececesceeeees for $6 
You may have Twelve Oue-pound Cans of Printers’ Ink Cut..................0000- for $3 


You may have Twelve One-pound Cans of either sort you select from among the twelve 
sorts offered, or may make up your selection of twelve cans to suit yourself at 
exactly half the price named for one can, but | don’t want any order for less than 
twelve cans, and | don’t want any order unless the money comes with it. 

Do you catch on to this? 


y' 
If you want Twelve Half-pound Cans the price will be exactly cut in two. 
If you want Twelve Quarter-pound Cans the price will be divided by four. 


You must buy Twelve Cans if you buy any. 
You must send the CASH or you won’t get the goods. 


Special terms for me 4 omen of these, or any of them, but no special terms until 
you have bought a Case of a Dozen Cans, and learned that the goods are what you want. 


Address WM. JOHNSTON, Foreman Printers’ Ink Press, 
10 Spruce Street, New York. 
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BEFORE AFTER 


Using Johnston’s Ink. Using Johnston’s Ink. 


Complexion Preserved 


OR. HEBRA'S 
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Established 1857. Pubtished Every Thursday. 8 Column Quarto, ? 
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THE LAGRANGE STANDARD. 
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The Two Presses Stood Side by Side. 


+> THE CLEVELAND WORLD -- 


45,000 DAILY CIRCULATION. 


8t9 















World Publishing Company, Mas the Largest Circulation of - 
7 and 75 Ontario St. @ 4ny Republican Daily between New York 
and Chicago. 







Cleveland, O.,__June 14th, 2894. 




























Mr. fm. Johnston, 
10 Spruce St., 
New York, N. Y. 


Dear Sir:-- 
Your letter of June ilth received. 


At the time my attention was first attracted by your 
advertising in Printers’ Ink wé had just oe pt good-sized order 
with another ink concern and also had on hand several barrels. Im- 

ressed by your positive assertion thet your four-cent ink was equal 
o any news ink made, I ordered a barrel as a sample. Finding this 
satisfactory, I repeated the order, end again twice more, in order to 
give the ink a thorough trial. 


I had your ink run upon one press alongside of another | ress 
using a much hi me ink, and compared results carsfully. There 
was no at le difference in the output, your ink printing as man, 
copies of “The World® per pound of ink used; and the color and gener 

ities were just as The superintendent of our pressroom, a 
irsteclass man, was at cal before the ink was tried, but after- 
wards expressed his c ete satisfaction with it. Heis still 
4 doubtful as to the quality of a ink being maintained, and is just 
the man to kick if it is not; but no ink house has any mortgage on 
this office or its pressman. 





The reason you have not had other orders from us is because 
we desire to work off the supply on hand from other concerns. As soon 
as this gets down you will hear from us again, and frequently, as we 
us@ considerably more than a ton a month on “fhe World’. us far 
it has been against our policy to order our entire supply from any one 
house. We-may decide to change this policy. 


Yours very truly, 
, A 





I have sold over 25 tons of NEWS EINK since January and NO ONE 
HAS COMPLAINED. I begin to feel confident that | am making an im- 
pression on the ink trade. I se 


2500-pound Barrel at 4¢., 
$250-pound Barrel at 44c., 11 25 
$100-pound Keg at 5c., 5 00 
¢ 50-pound Keg at 5'<c., 2 75 
25-pound Keg at 6c., 1 50 


' My ink is just as geod NEWS ink as can be bought anywhere at 25 cents a 
| pound. It is not a matter of price. 
My ink is the best in the world for newspaper work. That is all I claim for it. 
To make it certain that I can suit, all that I need is to see a copy of the paper 
to be printed, to know the kind of press used and the temperature of the press- 
room ; and, most important of all, a check with the order. 


Address WM. JOHNSTON, Foreman Printers’ Ink Press, 
10 Spruce Street, New York, 
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Some Notable Advertisements. 


COLLECTED AND REMARKED UPON BY 
THE MANAGER OF THE PRINT- 
ERS’ INK ADVERTISING 
BUREAU. 


‘ WAS IT PRECONCERTED ? 


Editor of Puinters’ Ink: 

I had seen ad No. 1 many times and often 
thought I would send for a pair of the sus- 
penders, simply because I was curious to see 
what they were like, You will notice the ad 
does not show them. Recently I saw ad No. 
2 showing the suspender, and, as I thought it 
a good thing, I sent fora pair, In neither 
case was I influenced by reading matter; in 
one illustration the appeal wasto my curiosity, 
in the other to my common s« nse. 

CorkESPONDEXT. 





Ewes 
SCIEETIN SUSPENDER CO Lid cae 


(CU FTP SUPEYOEE CO Lim. Restle Come. ek. 








Did the Scientific Suspender Co. 
advertise their suspender by ad No. 1, 
with a view toawakening curiosity, and 
then follow it by ad No. 2, or was ita 
mere coincidence ? 

Every advertisement should be com- 
plete in itself, and not have to depend 
upon a succeeding one, in order that it 
may realize culminative results. From 
this view the use of ad No.1 is ques- 
tionable. 





APPROPRIATELY ILLUSTRATED. 
The original of this reproduction 
Heo occupied the space of six 
Shortening inches, single column, and 
\ seam: as an eye-catcher it met 
Huse the requirements. The 






nd tee . . . 
zs use of the illustration in 
seme Making a play on the 


phrase, ‘‘ needs shorten- 
ing,” is not irrelevant to 
the subject, «nd it does not 
therefore divert the read- 
er’s mind from a consider- 
“==— ation of the advertisement 
e= proper. The Fairbank 
Company run some very 
creditable advertisements, 

of which this is a fair sample. 


Fl 
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A STRIKING AD. 
THE PITTSBURGH POST, TUESDay, 


ORIENTAL 









STRONG AND WELL. 


Loss streggth, reduced flesh, 
bad |-oud 4od other symptoms 
of pour healgh are specdily reme-| The many tales of 


ied by the use of Paskola, the! faction with the -1gfho ’ em 
worayng food. | ent Th time 
t Ueilds up the ayatem , PlayssL owt The dfppointments 
and pr 10 to the digemive | perience the recent cir. 
Ld LU 





Ut Tre lecst | are fo) Tons by the purch.<ery 
erranthn har ever leva dis .of Oriental Rugs prompt 

cus. red . he 
Fedele 10 neh amnedicine bas |Teemert ead “+ campos 
a food. Iti pre-digested. which 
eustles it to give nourmshment ‘tages of buying a 
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The, effect produced by the acci- 
dental juxtaposition of these two inde- 
pendent advertisements is calculated 
to attract the reader’s attention. 

When either column is read the in- 
congruity between the context and 
the idea expressed by the two cuts 
when taken as one is manifest, and to 
clear it the other column is perused, 
when it dawns upon one that there are 
two separate ads. 





THE REWARD OF HONEST 
DEALING. 


When you have won the confidence 
of the public by virtue of your having 
dealt with it uprightly, you will be in 
the proud position to head your an- 
nouncements with a statement as highly 
indicative of well won public good-will 
as the following: 


MARSHALL FIELD & CO. 


cc A BOQLUTE CONFIDENCE _ IN 





OUR ADVERTISEMENTS.” 

Remarkable results follow our 
printed announcements, Never has this been 
truer than now. Every line—no matter how 
small the type—does its share toward adding 
toour great business. And tothe fact that ovr 
advertisements are always free from exug- 
xeration and free from anything which in 
the slightest way misleads we must largely 
attribute this extraordinary showing. 





The success achieved by this im- 
mense concern would not have been 
realized had the public found a dis- 
crepancy between what was advertised 
to be sold and what was really sold. 

Honesty is appreciated ; and an ad- 
vertiser who becomes known as an 
honest dealer will triumph over his 
competitors, 
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AN ATTRACTIVE BORDER. 
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This is one of a series of very clever 
ads that Mabley & Co., of Detroit, 
Mich., are using. An ad of this char- 
acter will not be overlooked. It oc- 
cupies 3 columns’ width—space enough 
to insure its being conspicuous, and, 
as its display is excellent and its pro- 
posal reasonable, it must, indeed, have 
been a seller. 

So long as this border is used only 
by a few, it will be effective, owing to 
its originality. 

+o 


HUNG ON A POINT. 


This ad appeared in the Buffalo 
Evening News, April 20th: 








DON’T BLAME 
THE COOK! 


Can’t any cook make bread equal 
to the R. Ovens Bakery Bread? 
Can't any kitchen stove bake it? 

* “ek 
: The grocer sells 
* Ovens Bread. Look 
# fon the stamp on the 





lout. 














The above ad would have been an 
excellent one had the writer not spoiled 
the intended _effect by a misapplication 
of the interrogation point. What a 
change is wrought by the substitution 
of exclamation points. 

GOOD DISPLAY. 

Considering the limited space occu- 
pied by this ad, the writer has gained 
a most effective display, and at the 
same time he has utilized every bit cf 
space to make announcements in. ; 

It is one of the few ads which prove 
that satisfactory results are possible 
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whe t setting is used, i. the 


r can handle the ad cleverly. 





If you are going to Florida. or Europe or California 
why ot SEND YOUR DOG- @ drop 
us a line. or telephone TQ us and our wagon will 
stop forhim—to BELL.MONT the finest and 
bests BOARDING KENNELS ‘othe 
country. Everything modern and healthful, splendidly 
located in FLATBUSH, L. I. Address 
all communications to Dx. ROSCOE R. BELL. 
Proprietor. 7th Avenue and Union St 
Telephone, 40 B’kivn 





———_~»—_———- 
A FAULTLESS AD. 


seven inches, 
double column, 
and appeared 
most attractive. 
The head-litie is 
new and good, 
The advertise- 


This ad occupied 


Bring in Your 
Leas... 


And tet as measure youjfor a 





pair of Trousers to Order, youl) 
look beter and your}inends wil 
Gonce it That's what we§want 
Does us both a gpod turn, see? 
Choice Patterns 
$3.50, $4.00, $5.00. 


Bodcnstcin Bros. 


G&S CAMA STREET. 


ment conforms 
to the require- 
ments for a good 
clothier’s ad, in 
that it states 
pricesina 
straightforward 
manner, gives 


the firm’s name 
due prominence, 
and confines itself strictly to business ; 
for even the head-line is essential to 
the sense of the context. 











—~+ -»>—____- 
A GOOD SHOE AD. 


This advertisement in 
the original occupied 9 
inches single column, and 
as a novelty it may be con- 
sidered good. Everything 
that tends to take one out 
of the rut of convention- 
ality can be relied upon to 
prove attractive to some 





oh extent at ieast. The more 
===, pronounced the divergence, 
=== the greater the effective- 
Ahoee woo want om 
=tases> meSS. 
== People get tired of hav- 
a ing an advertiser solicit 
-~r pe. 
patronage by means of a 
S. stereotyped ad. Try to 
make your advertisements 
BASSETT original, if you have to buy 
€ ideas ; it will pay you. 


SONS. 
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A CONSPICUOUS AD. 


Many 


@ 
= 
ys .. |@ 
= 
= 











To Let, and For Sale 
advertisements in the 


Journal 


Youre should be ? 
4n_setth the rest, 

















= 
BS 
> Sunday 
S 
eB 








A correspondent sends an advertise- 
ment, of which the above is a reduced 
fac-simile, cut, perhaps, from the Bos- 
ton /Journal, The original is 4% 
inches by 6, and must have been very 
conspicuous. ‘The idea is one that will 
bear transplanting. 

It will not be necessary to adopt the 
identical arrangement here presented ; 
simply take this ad as a guide, and 
through ideas inspired by it try to 
evolve an ad that, while it embraces 
the main features of this one, still has 
in it some originality. 

Correspondents who send clippings 
to PRINTERS’ INK are requested to al- 
ways take pains to indicate the source, 
so that proper credit may be given. 

inns oen Np ata 


A VETERAN AD. 

The idea incorporated in 
this advertisement is a 
product of the ‘seventies ;” 
it was attractive then ; it is 
now. 

But no one would as- 
sociate a sign painter pend- 
ant in mid-air with a 
bottle of root beer. 

As a design to advertise 
a firm of landscape desecra- 
tors, the plan of this ad- 
vertisement is excellent; 
but for the purpose of 
» familiarizing the public 
» with a summer drink it is 
less effective. 
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THE READER TELLS THE TALE. 
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Ferris & Co. have advertised for 
years, and readers of standard periodi- 
cals are familiar with the Ferris trade- 
mark, The advertising of this firm is 
good, and this particular ad is made 
possible only by the firm's having 
established beyond question the supe- 
riority of its goods. There are few 
concerns that can rely upon the read- 
er’s predilection for their goods for 
filling in the thought prompted by the 
suggestive BUT. 


RSET eee 
STEREOTYPED ADVERTISEMENTS 


LEADING GENERAL STORE 


OF MONROE COUNTY. 
I have a fine Stock of Winter and Spring 


Ready-made Clothing, 


And Dry Goods, Hats, Caps, Gloves and 
Mittens, Ladies’ and Gents’ Furnish- 
_ ing Goods in latest Styles. 
First-class Groceries, Provisions, Queensware, 
Glassware, Cg Hardware, Salt, Cement, 
Coal and Wood, Boots, Shoes. Rubber Goods, 
Building Paper, Paints, Oils, Varnishes, Glass, 
Cutlery, Trunks and Valises, Patent Medicines, 
Drugs, Yankee Notions, &c. 
Highest price paid for Butter and Eggs. Your 
patronage is solicited. Prices low as the lowest. 


P. O. Building, Leon, Wis. 








This ad is one of thousands that are 
run in the country papers year in and 
year out, without a single change. It 
is reproduced as being typical of the 
average country man’s idea of adver- 
tising. What primitive notions the 
originators of such advertising must 
have. If such advertisers should read 
PRINTERS’ INK would it not be a 
revelation to them? Change of copy 
is one of the essential attendants to 
successful advertising. 
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EXTREME CANDOR. 





DR. PALMER. 
A crank on magnetism has a crazy notion 
that he can cure..the sick and crippled by his 
magnetic hands. His victims are the weak- 





DR. PALMER. 


minded, ignorant and superstitious, those 
foolish people who have been sick for years 
and have Becosse tired of the regular pliy- 
sician and want health by a short-cut method. 
While many of our educated medical pro- 
f-ssion are idle the above knave has all he can 
do. Six years ago he commenced business in 
the Ryan block in three rooms. He has cer- 
tainly profited by the ignorance of his victi:ns, 
for his business has increased so that he now 
uses forty-two room8, which are finely fur- 
nished, heated by steam and lihted by forty 
electric lights. itis laundry work and cooking 
are done by electricity, and the knowing ones 
say that his cures are also made by it. He 
exerts a wonderful magnetic power over his 
patients, making many of them believe they 
are well. His increase in business shows what 
can be done in Davenport even by a quack. 





This ad is unique; it is almost 
grotesque. We doubt if such candor 
is profitable. When one can say no 
good of a thing silence is golden ; and 
if this ad is an attempt at sarcasm, it 
is too nice to be appreciated by the 
general public. 





——_ 
A PRINTER'S AD. 

Here is a good job-printer’s ad. The 

advertisements of most job printers 

treat the subject 

*n, of printing in too 

‘, general a manner. 

% & The reader 

“should have his 

®, attention concen- 

~~ trated upon some 

specific branch of 

Meerane, joD printing—one 

4. calculated to meet 
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his needs. In this ad all classes are 
provided for in an attractive and con- 
cise way. The original ad occupied 
only two and one-quarter inches, single 
column, 
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TO BOOM CITY REAL ESTATE, 














THURSDAY, 


Feb. 16“ =” 


10 Tlontgomery St. 


«« ONE. 











This ad is one of a number that 
Baldwin & Hammond, San Francisco 
real estate men, tse to advertise the 
sale of city lots. This ad occupied 10 
inches, double column, and must have 
appeared conspicuous ; even the eye of 
a casual reader could not miss seeing 
it. The tale told in the left-hand 
column is not too far-fetched to have 
an effect on the reader, and the entire 
ad is convincing. Real estate adver- 
tising is not easy. This firm seems 
to have caught the knack of it, how- 
ever, 

_+or 
UNDER THE WANT COLUMN. 


ITUATION WANTED—AS COMPANION BY A 
oung lady; can rzad and play the piano well. 
Address SARAH TURNEY, South Bend, Ind. 








Any one who is desirous of learning 
how to read the piane well might 
profit by writing to Miss Turney. If 
people would only say what they mean. 
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The 
American Newspaper Directory 
for 1894. € 


4 The Radam Microbe Killer Co. has been advertising very extensively and 
with considerable success during the last few years, and this success is owing, toa 
large extent, to the experience which Mr. Hays, the present manager, employs in 
the selection of profitable mediums. In making tp his lists of papers to utilize, 
Mr. Hays is guided, to a considerable degree, by the circulation ratings in the 
American Newspaper Directory, and heis therefore competent to express an 
opinion as to their reliableness. Speaking of the Directory, Mr. Hays said: 

“The publishers certainly endeavor to make the book as correct and as full of 
useful information to advertisers as care and the expenditure of money will 
allow. The issue for the present year is an extraordinarily valuable work. I can- 
not help thinking that a large proportion of the directoriestre biased in the rat- 
ings they accord by business considerations, but I am satisfied that this is not the 
case with the American Newspaper Directory. In my opinior, the $100 reward 
offered for proof of the falsity of a guaranteed rating insurcs their truthfulness. 
When a paper’s rating is not given in figures or marked with an asterisk, I am 
forced to regard any claims to a large circulation it may make witha good deal 
of suspicion. Whena publisher sends me a statement concerning the circulation 
of his paper which does not agree with the rating accorded it in the Directory, I 
accept the latter, as I consider it more likely to be correct. 

“T believe an advertiser ought to know the circulation of every paper which 
invites his business, and I therefore see no reason why publishers should refuse to 
furnish reasonable evidence of the extent to which their journals circulate.” 

In conclusion, Mr. Hays said: ‘‘I am convinced that an advertiser who is 
guided in his choice of mediums by the ratings accorded them in the Directory is 
not likely to be far astray.” 


Price Five Dollars. 


Net cash. If delivered by mail, 30 cents extra is required for postage. 
No reduction or commission to any one. 




























GEO. P. ROWELL & CO., Publishers, 
10 Spruce Street, New York. 
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THE 
PRINTERS’ INK 
ADVERTISING 

BUREAU. 











eat en 


TT 


By ybarmpnie ss < re . 





If you wish to so 


Advertise 


as to 


Realize 


the largest possible return 


From 


the 


Smallest 


possible 


Investment 


Address 
THE PRINTERS’ INK ADVERTISING BUREAU, 
10 SPRUCE STREET, NEW YORK. 


YOUR ADVERTISEMENT WILL BE 


Written by PRINTERS’ INK BUREAU OF ADVERTISEMENT WRITERS. 
Illustrated by PRINTERS’ INK BUREAU OF ADVERTISEMENT ILLUSTRATORS. 
Set in type by PRINTERS’ INK PRESS. 

Inserted in papers SELECTED BY THE EDITOR OF PRINTERS’ INK, 
Contracted for by the PRINTERS’ INK ADVERTISING BUREAU. 


Terms: CASH. 


Generally in Advance. 
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ask 
and its for the bettermen 
ideas—this is the retail branch. 


ADVERTISING FOR RETAILERS. 
Edited by Charles Austin Bates. 


Retail merchants are invited to send advertisements for criticism and suggestion ; to 
uestions about mains pertaining to retail adve 
of this department, 


rtising ; to send ideas, experiences 
’ INK is a clearing-house for 











A correspondent asks how it is that 
the New York retail houses can con- 
tinuously sell goods at a sacrifice and 
still pay dividends. He notices that 
all of the retail stores advertise each 
item as ‘‘ reduced from,’’or ‘* 30 per 
cent off from former price,” or ** worth 
$2, now $1.29.” 

Probably the most of retail dealers 
understand this matter perfectly. 
Still, I know that there are a great 
many who do not, and among the 
general public are a great many more. 
‘The public often puts such statements 
down as being entirely untrue and im- 
possible. 

They are not. 

This method of offering bargains is 
one of the best trade-giving plans that 
I know of. The fascination of prices, 
and particularly of low prices, is the 
strongest thing in business. 

The system is a very simple one. 
In a large department store, the adver- 
tising man goes to each department, or 
to the departments which it has been 
decided to advertise on any given day. 
He goes into the men’s furnishing 
goods department, for instance, and 
picks out the item of 25-cent socks, 
which probably cost 17 cents. They 
are advertised at 17 cents. Then he 
may take a dollar shirt, which cost $9 
per dozen, and sell it at 79 cents. 
There may be some line of goods in 
the stock which, for some reason or 
other, has been slow in selling, which 
may have been on the shelves for a 
year, or possibly two years. The 
original price may have been $2. It 
is a good deal better to get rid of that 
lot of goods at $1, or even less, than 
to keep it on the shelves any longer. 
With these three items he leaves this 
department and goes to another, 
where practically the same system is 
followed, The bargains offered and 
the prices given are perfectly genuine 
and honest. If the prices are low 
enough and the list diversified enough 
to attract a great number of people, 
the store will be crowded on the day of 


that sale. People will go to look at 
the 79-cent shirt and will find that 
probably it is not exactly what they 
want, although it is an excellent value 
for the money. They will end by 
buying a $1.25 or $1.50 shirt at the 
regular price. Then they will be re- 
minded that they need some collars, 
suspenders or neckwear. All these 
things will be purchased at the regular 
prices, and by the time the day is over 
it will be found that the sales have 
been very much greater than the nor- 
mal amount, and that probably not 
over 10 per cent of the total sales has 
been on the goods advertised. The 
advertising manager of one of the 
largest department stores in Chicago 
(that means one of the largest in the 
world) told me that he tried to make 
IO per cent gross profit on the goods 
advertised, and that by keeping care- 
ful record of the sales of these goods 
Ke found that this 10 per cent profit 
paid his advertising bills. 

I have figured this matter out on 
every possible class of goods and find 
that it worked in about the same way 
in all lines. I have had some trouble 
to convince the buyer of the depart- 
ment that it was wise to cut some 
three or four items clear down to cost, 
or below, but experience has always 
demonstrated that it was advisable to 
do this—that the increased trade in the 
department would more than offset any 
loss that was made on the particular 
goods advertised. Of course, it is a 
good deal better to cut prices on cheap 
goods than on expensive things. It 
does not cost very much to sell one 
hundred dozen clothes pins at a loss of 
one cent a dozen, and it is astonish- 
ing how many people want ciothes pins 
who will spend ten cents in car fare to 
save twocentson twodozenclothes-pins. 

I know a Brooklyn furniture dealer 
who recently advertised 200 hard wood 
sewing chairs at 49 cents. Ordinarily 
these chairs would have cost him more 
than that, but in the present instance 
he bought them at a low price and did 
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not really lose any money onthem. He 
sold the two hundred in two or three 
days, and, in doing it, got just that 
many people into his store, who prob- 
ably would not otherwise have come. 
The trade for that week showed a 
marked increase, and all of it was 
credited to the influence which this one 
advertised bargain had. 

The house of Bloomingdale Bros., 
New York, has been largety built up 
by just this method of advertising. 
They offer some very startling bar- 
gains, and people who are fot familiar 
with the store methods are often 
incredulous. It is a fact, however, 
that whatever is advertised is to be 
found in the store, just exactly as it is 
stated in the paper. To look at the 
advertisements every day, it would 
seem that they never sell anything at 
regular prices, but this, of course, is 
only seeming, and I think that the 10 
per cent proposition will probably hold 
good in their case, as it has in several 
others that I know of. 

* 


*% 

Railroad advertising does not, I pre- 
sume, belong in this department, but 
most of it is published in local news- 
papers. 

I have received from Cincinnati a 
group of six advertisements of the Big 
Four railroad. Now the Big Four 
railroad is a great and successful road, 
and Mr. E. O. McCormick, Passenger 
Traffic Manager, is an exceptionally 
wide-awake advertiser. But with all 
due respect to both Mr. McCormick 
and the Big Four, this advertising is 
as bad as anything I have ever seen. 
It is silly and undignified. ‘The illus- 
trations are very crude and_ badly 
drawn. Some of them are offensive 
and disgusting. Theads take the form 
of a catch line at the top, then an al- 
leged comic cut, and a few lines of 
reading matter at the bottom. For 
instance, there is a head-line: ‘‘ He 
picked the best one.” ‘Then a picture 
of a Chinaman digging a trench, and 
in the act of striking a rat with his 
pick, while three other rats are running 
away. ‘This Uartistic gem is followed 
thus ; ‘‘ When John decided on the 
line to take to Denver, he selected the 
Big Four via St. Louis, and was con- 
gratulated by his brother celestials be- 
cause he picked the best one.” 

So far as I am concerned, I do not 
believe that I would like to ride on a 
railroad that was generally patronized 
by Chinamen, 


Local railroad advertising generally 
is bad enough, but this is awful. The 
railroad ought to give some reason why 
it is better than the others, or else it 
should publish its time-table, or else 
use attractively displayed or illustrated 
advertisements, perfectly dignified in 
character—artistic if possible. The 
railroad advertisements in the maga- 
zines would serve as good models for 
the local advertisements, The form 
would have to be modified, of course, 
and the illustrations used could not be 
so fine. 

I should think that almost any rail- 
road would find enough points of in- 
terest along the line to furnish material 
for a series of good advertisements. 
The Big Four railroad has a great 
many advantages to offer, and would 
gain more by stating these advantages 
in a direct, dignified way than by all 
the flippantly funny advertising they 
can publish in twenty-five years. 


* 
* 


Murpuyssoro, IIl., April es, 1894. 


Editor of Printers’ Inx: 

I quote the fol'owing from an article by Mr. 
Edward W. Bok, editor of the Ladies’ Home 
Journal: 

“Many readers of magazines complain of 
the space given over to advertis:ments, But 
the fact is overlooked— if indeed it is known 
at all by the public—that no magazine pub- 
lished to-day can make a profit for its owners 
but for the revenue derived from its advertis- 
ing tronage.”’ 

is statement, which doubtless is true, 
suggests two significant thoughts. 

One is that if advertisers play such an im- 
portant part in the prosperity of magazines 
(and I dare say of periodicals in general), the 
advertisers are assuredly entitled to Ax treat- 
ment and consideration at the hands of the 
publisher. 

Another is that advertisers themselves are 
largely to blame for it, if “* many readers of 
magaz‘nes complain of the space given over to 
advertis.ments.”” To avoid any such com- 
plaint is another good reason wee every ad- 
vertisement should be made particularly at- 
tractive, artistic, interesting and magnetic, 

Every advertiser should be a regular stu- 
dent of “ The Little Schoolmaster in the Art 
of Advertising,” and if he hasn't the time or 
the ability to prepare his advertisements in 
the very best manner known to the art, he 
should by all means get some one who is able 
to bring his ideas out and design and prepare 
his advertisements for him. 

If all advertisements appearing in the news- 
papers and magazines wére worded and dis- 
played as they should be, people would get in 
the habit more and more of looking for them, 
and of reading them with as much interest as 
they do any other matter in print, and the 
idea would never occur to them to complain 
of the space given over to advertisements, 

With best wishes for the future of Print- 
ERs’ Ink, from whose weekly visits I deriv 
both profit and pleasure, I am, 

Very truly yours, 
Cuas. C. Scorr. 





















W. H. Glenny, Sons & Co., of Buf- 
falo, N. Y., inquire what percentage 
of annual advertising expenses to re- 
tail sales is customary, or is considered 
advisable ? 

This is something which cannot be 
definitely fixed in any business, and 
which will vary according to the busi- 
ness. It is apparent that more money 
may be spent in advertising goods 
where the percentage of profit is large 
than-where it is small. I should say 
that in any line experience is the only 
thing you could judge by. A business 
man knows, of course, how much trade 
he has to have to make his business 
profitable. I will take it for granted 
that the store, the location and the 
goods are all that they should be. This 
being the case the right sort of adver- 
tising will bring a sufficient volume of 
trade. Ifa business of one thousand 
dollars a week was necessary to make a 
profit, and it cost fifty dollars a week 
for advertising, in order to reach this 
amount, the advertising expense should 
be increased enough to produce enough 
more trade to give an additional profit 
gamma large to pay the advertising 

ills. 

I think it is a pretty safe plan to 
spend enough money in advertising 
to insure good, vigorous trade. A 
little advertising ought to keep a little 
store busy, anda good deal of adver- 
tising will keep a big store busy. It 
may take more advertising some weeks 
or some years, than it does in other 
weeks or years. 

It is generally safe to keep up the 
volume of sales, even though the adver- 
tising costs a little more than the fixed 
percentage or appropriation, It is 
certain that very little will be sold 
without advertising. 

As I have said before, advertising 
should be taken like medicine, when it 
is needed, and in such quantities as the 
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conditions of trade seem to indicate. 
An advertiser ought to be prepared 
to cut the advertising down sharply 
and decidedly, or to increase it just as 
sharply and just as decidedly, as cir- 
cumstances may demand. 
* 


* * 
Cuicaco, May 23, 1894. 
Editor of Priters’ Ink: 

I take the liberty of sending you a promis- 
cuous lot of advertising matter that I use 
to drum up my business, Among them you 
will finda nen | humorous paper which we try 
tosend out each and every month, Com- 
paring our experience with the case you have 
cited of a New York druggist in a past issue 
of Printers’ Ink, we must heartily join hands 
and say that it is a great success, We buy 
our inside patents in your city and do the out- 
side covers ourselves, which, I leave to your 
judgment, for amateur work seems to do 
pretty well. 

I found out in the past six or seven years 
that keeping right at it will win, and I can 
safely say that I have made a sficcess almost 
now by advertising, considering that I started 
in business with practically nothing but a 
determination of attending strictly to my 
store and giving the public a little more than 
I agreed to do, 

I would no more try to run my store without 
advertising a little every day than I would to 
try and keep open one day and shut down 
next, Consequently we keep vpen all the 
time, day and night, and we advertise all the 
time, It begins to tell, My fellow druggists 
can hardly see in my locality how we seem to 
go right ahead, but a little push will do it, 

Should you find any points of information 
out of this miscellaneous lot of stuff 1 send 

you for your valuable space in that greatest 
*t all little papers, Pxinrers’ Ink, please use 
it. Yours truly, F, M. Manes, 


All of Mr. Mares’ printed matter is 
fairly good.. What strikes me strong- 
est is the great variety of it, He must 
do his advertising as he runs his store, 
**day and night.” A little judgment 
and a great deal of advertising will 
make a success of any legitimate busi- 
ness. 

* & 

The Quaker City Baking Powder Co. 
sends in this sample of their advertis- 
ing, and asks for an opinion as to its 
effectiveness : 





QUAKER CITY BAKING POWDER. 


“Pure,” * Wholesome,"’ ‘Has no superior.’ Sample 10c. 





{ ist time. 
— 


bsolutely pure and wholesome, (Omit. 
If it not sat - is- fac-tion ( Omit.) 


For success will ev- er fol- low (Omit.) 


” 
L { “Seeaeoer BaKinG Powpen” Is of _ we've found the best. 
2{ With ten pote getasam-ple Of your Grocer an- y day, 
3. Hon- est-tri-al's all suf- fi-cient, Failure there will never be; 













° . Claimsa place above the rest, 
He your pennies will re-pay. 
Those who use Qc. B. P. 
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For Table Furnishings. 
Table 
Appointments. 


Many a dinner table has 
been made or marred by the tabie appoint- 
ments—in china, in silver, in glass. The fas- 
tidious housekeeper will devote almost more 
attention to these equipments, and to the 
service, than to the food itself. And now-a- 
days artistic designs may be had at so low a 
price as to make it inexcusable to forego them. 


Our Prices on Such Goods are Very Low. 


People hardly realize how low until they go 
to other cities; or how large ourstock. Oursys 
tem, continued through so many years, of sell- 
ing everything at a small profit, and only of a 
thoroughly reliable quality, explains,we think, 


our comparative freedom from competition 


here. W. H. GLENNY, SONS &@ CO. 
BUFFALO, WN. Y. 





For Shirts, 
Shirts 
That Fit. 
All men are not built 
alike or all shirts would fit. There must be 
ifferent standards of measure than 
merely the size collar you wear. 


Our Shirts 

are in different lengths of sleeve, 

different slope of shoulder, etc., 

besides. 
THEY FIT. 

And quality and price are as sat- 
isfactory as the fit, Let us have your 
order for one shirt at least. ‘That will 
convince you, 





For Dry Goods. 
Wedding 
Commencement 

Gifts. 

Save the bride 
from a deluge of spoons and the gradu- 
ate from a cyclone of fans! Send them 
something original! Select a choice 
bit of lace, a Lox of silk hosiery, choice 
handkerchiefs, an elegant card-case, a 
shell comb, bit of fine neckwear, a 
beautiful parasol, or any one of a thou- 
sand choice gifts at 





For Books, 
You Want 
A Good Novel? 


We can put ae on the right track, There 
hasn’t been a better piece of fiction published 
this year than 
The Heir of Redclyffe, 
BY CHARLOTTE M. YOUNG. 
Nor has there been any work that has been 
more perused by athletes than that of 
SANDOW'S 
METHOD OF PHYSICAL CULTURE. 


Search the records of the Athletic World 
over and you will not find any one who has at- 
tracted the attention as this modern Sampson. 


GRIFFIN & REED 








For Any Business—(By C. A. Hoppin, Jr). . 
Were It Our Habit 
To Always Employ 
in advertising the mst emphatic state- 
ments and claims possible, we could say 
some big truths about our ‘ 
Conscious, however, of our strength 
and superiority, and knowing the high 
intelligence of our patrons, we are con- 
tent to MODESTLY tell of the new styles 
which we are now showing. 











For Clothing—(By R.I. Stewart). 


Snap A Kodak 


at any man coming out of 

our store and you'll get 

a portrait of aman brim- 
x ming over with pleasant ie 
WE thouchts. Such quality, 

fit, style, and finish for 

the prices marked on our 

Clothing are enough to 


PLEASE ANY MAN. 


Come and Try It. 





For Jewelers, 


To 
Let 


a brilliant, blue-white diamond 
engagement ring: go out of our 
store is not difficult. 
Any man who wants 
a perfect stone and 
will pay cash, can get 
just what he wants at 
our net cash prices. We favor 
the cash buyer whenever possible. 
If you feel surE—that’s not so 
important to us—that you can use 
a ring of the kind, let us show 
you some new styles received this 
week, If you buy one and she 
*“*changes her mind,” we'll set 
the stone into a scarf pin and not 
charge you a cent for it. 
E. RR. WHITE. 





For Shoes. 
The Sale of 
’ A Sole. 

A pair of them attached to a pair 

of shoes and it is one of the 
Town Topics 

that they are the best and 

finest in the city for the price 

at SUTOR'S 


FOOTQUARTERS FOR FINE FOOTWEAR 





For Any Business—( By R. 1, Stewart), 


A Little Talk 

goes a long way with us. 
It is hard work, hard thinking, that 
means success. How to buy, where to 
buy, that you may be the better served 
and your money saved, is what we are 
striving for. Hard thinking by us 
means right goods and prices for you, 
and no worry. Test this in the next 
purchase you make, 
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CIRCULATION, 
BY STATES, 
FOR WEEK ENDING 
June 9, 1894. 


Wyom' 
Indian 
Illinois. 
Nevada 
































THE 


Colorado Sun, 


N. EISENLORD, Manager, DENVER, COLO., 





Tr delivered every afternoon and Sun- 

day morning to subscribers in Den- 
ver and all Colorado and Wyoming 
towns at 35 Cents per month. This 
accounts for the fact that the Sun 
enjoys to-day a larger circulation than 
any other afternoon newspaper between 
Kansas City and San Francisco. THE 
SUN owns the exclusive morning and 
afternoon franchise of the United Press 
for Denver; all matter is set on the lat- 
est improved typesetting mach‘nes, and 
two perfecting presses are required to 
produce its daily issue. 

Publishes more “ want ads” than any 
other paper between Chicago and San 
Francisco. 

THE WEEKLY COLORADO SUN 
has no competitors. The “ old timers” 
in Denver wanted $2.00 a year for their 
weeklies TH E SUN published a better 
weekly for 50 cents a year; hence its 
success. No newspaper in all the Rocky 
Mountain region claims one-sixth the 
circulation of THE WEEKLY SUN, 
which has had, for more than a year, 
four times the combined circulation 
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of the weekly issues of the three “old 
timers” in Denver. 


*€ JUDICIOUS ADVERTISERS 
APPRECIATE A GOOD THING.” 


THOS. D. TAYLOR, 
Manager Eastern Office, 
NEW YORK. 





TRIBUNE BUILDING, 
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THE IRISH W. 


Is the most influentiar 

class published. Being o. 
ically this year, its subscri, 
THAN ANY IN ITS HISTO: 





HOOD’S SARSAPARILLA. 
C. L. Hoop & Co., 
LowELL, Mass., Jan. 26, 1898. 
“ Since our advent in busi- 


ol 


PYLE’S PEARLINE. 
James PYLE & Sons, 
New York, Feb. 10, 1893. 
“The fact that we have in- 
serted our announcements 
in Tue Irish WORLD contin- 
pap nn A fora number of y 
is proof positive of the re- 
gard in which we hold it as 
an advertising medium.” 
James PYLE & Sons. 





THE 
LARGEST EDITION 
EVER PRINTED. 





“ This certifies, that I have 
printed one million six hun- 
dred and fifty thousand cop- 
ies (1,650,000 copies) 
of the last great edition of 
Tue Irish WorLD, This is 
the biggest run of any edi- 
tion of any newspaper I ever 
printed, and I believe it to 
be the largest single edition 
of any paper since the in- 
vention of printing.” 

JOHN SCOTT. 

New York, Aug., 1893. 





au 

in > 

to be 

our app 

advertis: 
Po 


Cc. 


SCOTT'S En. 
Scott & BOWNE b 
New York, Feb 

“ We do not hesitate 
that we think THE » 
Wor-p ts one of the v. 
best, if not the best adverti. 
ing medium of its class for 
their who —_ bring 
their goods ‘ore the peo- 
ple.” Scott & Bowne. 





PATRICK FORD, 





~ Editor, Publisher and 5 diane. 
“Tue IntsH WorRLD’s influence is phenorenal—there is not a village or hamlet, from Long 
Island to the State of Washington, where it is not the ——— guide and oracle of the 
spirits among Irish-Americ ns.”—Brooklyn Daily Times 








Tue | TRISH i WORLD has an original Woman’s Page, edited = a leading writer in this department, 





ROYAL BAKING POWDER, 
apes, MIFFLIN & 


MARLIN FIRE-ARMS CO., 

GAIL BORDEN’S CON- 
DENSED M 

SEAL OF NORTH CARO- 
LINA TOBACCO, 

APPLETON, THE PUB- 
LISHER, 

EPP’S COCOA, 

CROWN PERFUMERY 
COMPANY, 

CASTORIA, 

IMPERIAL GRANUM, 

et AMERICAN TEA 


“7 
DR. JOHN WOODBORY, 
MRS. WINSLOW’S SOOTH- 
ING SYRUP, 
IMPERIAL GRANUM CO., 
HIRES ROOT BEER, 
CRITTENDEN & CO., 
WARNER’S SAFE CURE, 
BOKER’S BITTERS, 
WHITE STAR STEAMSHIP 
LINE, 





AYER’S CATHARTIC PILLS. | 
| DR. PIERCE, 


J. C. AYER Comrany, 

LowELL, . Feb. 20, 1893. 

“We have for years used 
the advertising columns of 
THE [RIsH WORLD with great 
satisfaction, and we are 
quite certain that no one can 
reach the constituency to 
which it appeals in a better 
manner than through its col- 
umns. 

J. C. AYER Company. 





Mr. W. G. Kinespury, 41 
Finsbury Pavement, Lon.- 
don, representing the lead 
ing Southwestern Railroads, 
writes : 

“ Although our advertise- 
ment in THE IRISH WoRLD 
was not one-quarter so large 
as in other papers, yet it 
brought far more purchas- 
= than all the others com- 

bined. We received 5,000 let- 
ters in ninety days from ey- 
ery State and — J in 
the Union and Canada.” 

W. G. KinGspury. 


} 





8S. W. BEARDSLEY & SONS, 


HARPER'S MUTUAL RE- 
_ FUND LIFE INS. 


PAINE’S CELERY COM- 
POUND, 
HOSTETTER’S BITTERS, 
BROWNING, KING & CO., 
LORD & TAYLOR, 
EMERSON PIANO CO., 
RIDLEY & SONS, 
CHOCOLATE-MENIER, 
STEINWAY’S PIANOS, 
WATERBURY WATCH CO., 
Copmpeclsean MAGA- 


Nd, 


WALTHAM WATCH CoO., 
ha. gmmeaioeees THREAD 


CHENEY MEDICAL CO., 
KEELEY INSTITUTE, 

C. C. SHAYNE, 
AMERICAN EXPRESS CO., 
MASS. MUTUAL BENEFIT 


F. A. FERRIS & CO., 





AND OTHERS, 
USE 


The Irish World. 


D. W. VAN DEREN, 


For aul information relating to the . 
vertising Department, please address 


17 BARCLAY St., New Yor« City. 






AND OTHERS, 
USE 


The Irish World. 













«dvertisers, 


ble to use our establishment—some or all of its branches 
age. 

you are in business you naturally have something else to look 

r besides advertising it: The manufacturing or buying, the sell- 

ng and correspondence with customers, all have a claim upon your 

attention. 

With us advertising is everything. We receive and keep on file 
nearly all the papers published in the United States and Canada. This 
is in itself a big undertaking, and enables us to make sure that our 
patrons’ advertisements receive proper insertion. For the making 
ayd placing of advertisements we have fully equipped departments. 

This is anage for the division of labor. One man no longer 
manufactures an article from beginning toend. If you go into the 
modern factory you find that each hand has his special portion of the 
work to perform. When put together, these different parts unite to 
form the perfect whole. 

Our part in the commercial world is advertising. Upon this one 
point we concentrate our entire resources. Surely we can conduct 
this branch of your business more economically than you could by 
establishing a separate department. 

_¥ We aim to conduct our business so that any one who is thinking 
of advertising will write to us for such information and advice as our 
experience enables us to supply. Is there any point that it would be 


profitable for yor to discuss with us ? 


oa 


The Geo. P. Rowell Advertising Co., 


NEWSPAPER AND MAGAZINE ADVERTISING, 


10 SPRUCE ST., NEW YORK. 


- 
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